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Introduction 
Based on InsightX’s expert social media and due diligence
analysis, the report covers the period from June 01, 2022
to June 01, 2023 to capture conversation around the
signing of sponsorship agreements ahead of the season,
through to the end of the season.

The report includes an analysis of the risks that each
sponsor represents to the club's reputation and a
reputation risk rating of Low, Medium or High. The analysis
and risk rating are produced by InsightX's specialist
research and intelligence team which is commissioned by
clients in the Premier League, Serie A, La Liga and the
Bundesliga, as well as other sports rights holders, to report
on risks associated with sponsors and other third parties.

Introducing the report
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The key sponsorship news and changes from the
season
A comparison on how each club's sponsorship
performed
The impact each sponsor had in activating the club’s
brand and offering exposure to its online fanbase
How each sponsorship was perceived across social
media 
How much online conversation it generated over the
season
Whether the sponsor represented a reputational risk
for the club
A look ahead to the next season and what our editors
are monitoring

The InsightX Premier League Sponsorship Review presents
a unique perception and risk analysis of Premier League
clubs’ shirt sponsorships. Now in its second year, the
analysis looks back at the 2022/2023 season.

The report contains:



InsightX is an independent due diligence, reaction and
sentiment analysis agency, providing the world of elite
sport with clear, actionable intelligence on their
partnerships, athletes, investors and suppliers.

Our team has been advising clients since 2014. We work in
more than 40 languages across every major jurisdiction,
finding and highlighting information other due diligence
providers are unable to source. 

InsightX has produced intelligence and advised on some
of the largest deals in sport, helping our clients fully
understand who they are about to put pen to paper with.

We have helped our clients avoid significant damage in:
• Crypto/NFT deals
• Gambling sponsorships
• Third-party rights deals
• Merchandise and other licensing proposals

We also produce highly detailed player transfer,
ambassador and influencer profiles and reports prior to a
club or major brand signing a deal with an individual. This
includes full social media analysis which looks at
interactions, perception, tone and sentiment. 

InsightX reports contain analysis outlining the main areas
of risk a third party represents, including
recommendations for mitigation, an at-a-glance grid of
risks, a summary, a full narrative providing in-depth
information and context for each finding and links to all
source material.

Our research is exhaustive, making use of a global research
team and a network of trusted investigative journalists
and specialists. Where information is difficult to source
digitally, InsightX will use vetted affiliates to obtain data
through legal and ethical manual means.

We provide specialist detailed social media analysis,
assessing output, interaction, sentiment and tone. We
have also advised our clients on crisis management and
communications as part of our overall traditional, online
and social media analysis.

Get in touch today to find out how we can help
protect your club or organisation.

About Us
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mailto:%20editors@insightxintel.com
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Season Highlights in Sponsorship

The UK Government released its long-awaited white
paper reviewing the Gambling Act 2005 in April. As a
result of the review, a levy on gambling companies
was introduced despite pressure from the industry.
Measures to protect so-called “problem gamblers”

were also brought in, including a ban on VIP
packages for those who incur heavy losses and

affordability checks for those who are deemed at risk.
Furthermore, the UK Gambling Commission will

receive more resources and a gambling ombudsman
will be created. 

 
After the reforms were first reported, the

Government estimated that the changes would lead
to a £700 million fall in revenue for online gambling
companies. However, initial plans for a compulsory

front-of-shirt gambling sponsorship ban for football
clubs were shelved, and Bournemouth and Fulham

subsequently announced Dafabet and W88 as
sponsors. Despite rumours that a review of white
label licences would be announced, one was not

forthcoming.
 

(InsightX)

Two weeks before the release of the Government’s
white paper, the Premier League announced that its

members had agreed a voluntary ban on front-of-
shirt gambling sponsorship ban, beginning at the
start of the 2026/27 Premier League season. The

agreement was made following extensive
consultation between the League, its clubs and the

Government.  
 

The three-year “transitional period” was
implemented to avoid potential lawsuits for breach

of contract though there is nothing in the agreement
to stop clubs agreeing short-term contracts with

gambling companies. 
 

Despite being endorsed by some club owners and
gambling safety campaign groups, critics noted that

the ban did not extend to shirt sleeve sponsorship
deals, nor to pitch-side advertising hoardings. It was
reported that the Premier League was also working

with other sports on the development of a new code
for responsible gambling sponsorship. 

 
(The Guardian, Sky Sports)

Gambling Act Review Ban on front-of-shirt gambling sponsors

https://insightxintel.com/gambling-sport-sponsorship-gambling-act-review/
https://www.theguardian.com/football/2023/apr/13/premier-league-clubs-ban-gambling-sponsors-on-front-of-shirts-from-2026-27
https://www.skysports.com/football/news/11095/12856367/premier-league-clubs-agree-to-withdraw-gambling-sponsorships-on-front-of-shirts


Season Highlights in Sponsorship

In 2022, UK politicians urged Tottenham and
Liverpool to cut ties with front-of-shirt sponsors AIA

and Standard Chartered over the organisations’
support of the national security law in Hong Kong. 

 
Standard Chartered publicly stated that the law can
“help maintain the long term economic and social
stability of Hong Kong”. A bipartisan group of MPs

wrote to Liverpool CEO Billy Hogan in July to accuse
the bank, which has sponsored the club since 2010,
of being “complicit” in the Chinese Government's

crackdown in Hong Kong. 
 

AIA Group, Asia’s largest life insurer and Spurs’
sponsor since 2014, issued a statement in support of
the law days after it was legislated. The group of MPs
wrote a similar letter to Tottenham Chairman Daniel

Levy claiming that AIA was “lending legitimacy to
China’s illegal establishment of a brutal, totalitarian

regime in Hong Kong”.
 

(The Times, The Telegraph, City AM)
 

The year also saw the growing discontent of fans
over gambling sponsorship. In July 2022, families
who had lost loved ones to gambling addiction

walked from Manchester to Liverpool to raise
awareness and call for reform.

 
Ahead of announcing W88 as its front-of-shirt

sponsor, the Fulham Supporters’ Trust accused the
club of taking advantage of the last opportunity to
partner with overseas gambling companies before

the voluntary ban. The Trust had previously
conducted a survey which found that almost half of
respondents would be uncomfortable with one as

the club’s front-of-shirt sponsor. 
 

A petition was launched by Bournemouth fans after
the club announced Dafabet as its own front-of-shirt-

sponsor. Fans detailed their personal experiences
with loved ones who have had their lives ruined by

gambling. 
 

 (The Independent, The Athletic, 38 Degrees)
 

MPs urge clubs to drop sponsors
supportive of Hong Kong security law

Fans petition to change 
gambling sponsors

https://www.thetimes.co.uk/article/spurs-urged-to-drop-chinese-sponsor-aia-bgf3srjxc
https://www.telegraph.co.uk/business/2022/07/29/liverpool-fc-stained-sponsorship-deal-china-cheerleader-standard/
https://www.cityam.com/mps-urge-liverpool-fc-to-cut-ties-with-standard-chartered-over-support-for-hong-kong-security-law/
https://www.independent.co.uk/business/families-walk-from-manchester-to-liverpool-to-call-for-gambling-ads-changes-b2119594.html
https://theathletic.com/4165605/2022/07/20/fulham-set-to-announce-betting-sponsor-despite-fan-reservations/
https://you.38degrees.org.uk/petitions/afc-bournemouth-must-cancel-its-sponsorship-deal-with-gambling-company-dafabet


Manchester United 
118,900

Wolverham pton Wanderers
12,400

Leicester City
969

Ranking by Volumes of Social Media Conversation

Ranking & Insights

West Ham United
13,900

Brentford
1,100

Arsenal
17,900

L eeds United 
1,200

Chelsea
19,500

Fulham
1,800

Aston Villa
21,600

Nottingham Forest
2,700

Everton 
49,800

Brig hton & Hove Albion 
5,200

Manchester City
55,200

Cryst al Palace
6,800

Southampton
6,900

To ttenham Hotspur 
7,600

Newcas tle United 
242,800
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8,600

Liverpool 
82,600
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Sentiment vs. Volumes of Social Media Conversation
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Ranking & Insights
Due Diligence & Risk Analysis



Full Report 



Twitter
5

Facebook
2

Youtube
2

Instagram
1

TikTok
1

1.6 million followers 

11 million followers 

6.8 million followers 913,000 followers 

989,000 followers 

KIT

Social Media Activation 

Brand activations over the season
11 posts

Value of  Emirates sponsorship

40 million

In a continuation of its long-standing partnership, Emirates’
sponsorship of Arsenal was worth £40 million during the
2022/2023 season. The deal will cover the club’s
sponsorship until 2024 and includes the shirt sponsorship,
the naming rights for the Emirates Stadium and the
sponsorship of The Emirates Cup. Talks about the likely
renewal of the deal were reported throughout the season.
(Emirates, BBC)

Potential brand exposure
21.3 million users

Emirates promoted its sponsorship of Arsenal with the
”Lovers of Sport” and “Connecting Gooners” campaigns.
The Emirates Football Challenge in Dubai also saw
Arsenal players compete against Real Madrid, AC Milan
and Olympique Lyonnais players.

SHIRTSLEEVE

Arsenal
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@semihkececioglu

https://www.emirates.com/media-centre/emirates-and-arsenal-renew-sponsorship-deal/
https://www.bbc.co.uk/news/business-43113951
https://twitter.com/emirates/status/1594692266689531908
https://www.youtube.com/watch?v=hqj0dS5lyz8
https://www.youtube.com/watch?v=NOaLzDWrbFI


Take a look at this arrival this
evening! @Arsenal has arrived
aboard an @Emirates 777 ahead of
this weekend's match with
@Everton #SceneAtBWI 

Social Media Reaction 
& Sentiment

17,900

Volumes of online conversation decreased in comparison to
the previous season, while sentiment around the
sponsorships was largely positive.

Social media mentions of Arsenal and Emirates centred
around competitions and events organised over the season,
including a football challenge in Dubai with the other clubs
sponsored by the brand. The majority of users interacted by
sharing and replying to Arsenal’s and Emirates’ posts. 

Arsenal winning the Emirates-sponsored Dubai Super Cup
generated a spike in volumes of conversation and saw
positive sentiment towards the team and the sponsor.

Associated Keywords
Arsenal & Emirates Cup - 52,900 posts

Arsenal & Emirates Stadium - 121,400 posts

social media mentions of 
Arsenal & Emirates

Sentiment

A few Twitter users called on Arsenal and its fans to boycott
Emirates’ sponsorship because of the UAE’s alleged
involvement in providing arms to the Ethiopian government
in the Tigray region as part of an ethnic cleansing campaign
against Tigrayans.

https://twitter.com/BWI_Airport/status/1547375392238886915
https://twitter.com/omogbolahan_03/status/1652374642902851584
https://twitter.com/DXBMediaOffice/status/1605513487056113666
https://twitter.com/princeisma5/status/1604174737026215936
https://twitter.com/TigrayDF/status/1572990102695211008
https://twitter.com/habesha_tweets/status/1573597679497666561
https://twitter.com/DXBMediaOffice/status/1605513487056113666


ENVIRONMENT
Due Diligence & Risk Analysis

ETHICS

Decided to continue Russia services after invasion of
Ukraine (Reuters)

Refused to cut Heathrow flights though it later released an
agreement to resolve the situation (Sky News, Heathrow,
Media Centre)

Knowingly used firm with criminal links to transport VIPs
(The Times)

Fined for deceptive advertising to New Zealand customers
(Arabian Business)

UAE is the world's sixth biggest aviation CO2 polluter (S&P
Global, ICCT)

HUMAN RIGHTS
Owned by Dubai govt sovereign wealth fund, which has
been criticised for the Kafala system (Meed, The Guardian,
University of Tennessee)

Control over flight attendants' weight (Live and Let’s Fly)

Accused of having sexist and homophobic employment
policies which required “female employees to obtain
permission before getting married or pregnant and ban
lesbian, gay, bisexual and transgender people from
employment” (Business & Human Rights Research Centre)

Emirates passengers targeted by protests who accuse the
UAE Government of arming the Ethiopian government in
its conflict with the Tigray People’s Liberation Front, which
has resulted in human rights abuses (Travel Noire, Human
Rights Watch)

Accused of discrimination by a number of people with
disabilities and allergies (Reduced Mobility, The Guardian,
The Independent, The Independent, Live and Let’s Fly)

Subsidiary’s contract flouted aviation rules (News24)

Red Flags Ethics

Environment Human
Rights

Criminal
Litigation
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https://www.reuters.com/business/aerospace-defense/emirates-airlines-will-continue-fly-russia-until-told-not-by-owners-president-2022-03-29/
https://news.sky.com/story/flight-chaos-legal-battle-looms-as-emirates-rejects-heathrows-demand-it-cuts-services-12651782
https://mediacentre.heathrow.com/pressrelease/details/81/News-1/14065
https://mediacentre.heathrow.com/pressrelease/details/81/News-1/14065
https://mediacentre.heathrow.com/pressrelease/details/81/News-1/14065
https://www.thetimes.co.uk/article/emirates-airline-uses-company-run-by-criminals-to-drive-vips-rwdkwg0km
https://www.arabianbusiness.com/industries/transport/dubais-emirates-settles-8440-lawsuit-with-new-zealand-man-over-misleading-ad-report
https://www.spglobal.com/commodityinsights/en/market-insights/latest-news/coal/120820-analysis-uaes-nascent-path-to-sustainable-aviation-fuel-use-seen-pockmarked-with-hurdles
https://theicct.org/sites/default/files/publications/CO2-commercial-aviation-oct2020.pdf
https://www.meed.com/investment-corporation-of-dubai-takes-ownership-of-emirates-airlines
https://www.theguardian.com/global-development/2014/oct/23/migrant-domestic-workers-uae-beaten-abused
https://trace.tennessee.edu/cgi/viewcontent.cgi?referer=&httpsredir=1&article=1244&context=pursuit
https://liveandletsfly.com/emirates-weight-police/
https://www.business-humanrights.org/en/latest-news/us-flight-attendant-unions-say-gulf-airlines-have-sexist-and-anti-gay-employment-policies/
https://travelnoire.com/protestors-target-emirates-airline-over-the-uaes-involvement-in-ethiopias-conflict-with-tigrays
https://www.hrw.org/news/2023/06/01/ethiopia-ethnic-cleansing-persists-under-tigray-truce
https://www.reducedmobility.eu/20141227572/The-News/blind-woman-accuses-emirates-of-discriminating-against-the-disabled.html
https://www.reducedmobility.eu/20141227572/The-News/blind-woman-accuses-emirates-of-discriminating-against-the-disabled.html
https://www.theguardian.com/uk-news/2019/dec/24/disabled-woman-left-stranded-in-asia-after-wheelchair-lost-in-flight
https://www.independent.co.uk/travel/news-and-advice/emirates-disabled-passenger-break-wheelchair-flight-a9015786.html
https://www.independent.co.uk/travel/news-and-advice/disabled-woman-flight-wheelchair-airport-b2106678.html
https://liveandletsfly.com/emirates-apple-allergy/
https://www.news24.com/news24/africa/news/uae-company-wins-controversial-r122m-airport-tender-in-zanzibar-20220623


Twitter
1

25,700 followers 

41,000 followers 

24,500 followers 971 followers 

- followers 

KIT

Brand activations over the season
1 posts

Value of  Cazoo sponsorship
(reported as £7 million per year)

Following Cazoo’s significant financial losses, it was
announced that the brand would not be renewing its
sponsorship deal at the end of the current season. The
company announced its exit from the car market on
mainland Europe following staggering losses and saw its
share price tank to a record low. It was then suspended
from trading on the NYSE and began delisting proceedings.
(Car Dealer, Inside World Football)

Potential brand exposure
92,171 users

Aston Villa received almost no promotion from Cazoo on
social media over the season. An update on Twitter
revealing the new kits at the beginning of the season
was the only post supporting the team. 

SHIRTSLEEVE

Aston Villa Social Media Activation 
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Undisclosed

Football Shirt Culture

https://cardealermagazine.co.uk/publish/cazoo-to-wave-goodbye-to-aston-villa-sponsorship-when-current-deal-expires-later-this-year/277576
https://www.insideworldfootball.com/2023/06/28/fulham-burnley-go-sbotop-w88-advance-gambling-ad-ban/
https://twitter.com/CazooUK/status/1555897732774100992


The announcement of the three-year arrangement with BK8
resulted in a significant backlash from fans, with the Aston
Villa Fans Consultation Group starting a campaign asking the
club to step back from the deal. Reddit users expressed their
disappointment at the club’s decision, with one stating,
“These random betting company shirt sponsors mean very
little to us in the UK…”

The sentiment was reinforced following the Premier League
clubs’ collective decision to withdraw gambling sponsorship
from the front of clubs’ matchday shirts. 

In a few posts, Cazoo was thanked for its charity work with
the Aston Villa Foundation in collaboration with the club,
with one user tweeting “Cazoo was so impressive with some
fab insights into how they do things.” 

Social Media Reaction 
& Sentiment

21,600

Conversation around Aston Villa and its front-of-shirt sponsor
resulted in mainly negative sentiment throughout the season
as Cazoo announced the end of its sponsorship and a new
deal with online casino BK8 was announced. However, the
higher value of the new deal, reported to be double the
previous one, received approval from fans.  

Ahead of the season’s start, news of the inclusion of Cazoo’s
tagline “Search.Drive.Smile” on the shirts in addition to its
logo was, in the main, not popular with social media users. A
Twitter user stated: “There’s just no way I can I’m [in] good
conscience spend £65+ on something that has “Search. Drive.
Smile.” written on it.”

Hashtags
Aston Villa & #Cazoo - 141 posts

Aston Villa & #SearchDriveSmile - 98 posts

social media mentions
of Aston Villa FC & Cazoo

Sentiment
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https://twitter.com/PreeceObserver/status/1620439606368866305
https://www.reddit.com/r/soccer/comments/10qtxu1/telegraph_aston_villa_refuse_to_uturn_on_new/
https://twitter.com/AVFCWiki/status/1646470180636184576
https://twitter.com/brumshospice/status/1614986469621338114
https://twitter.com/LionsMan71/status/1547297972605657089
https://twitter.com/Total_Villa/status/1615006213372055552
https://twitter.com/Lu_Class_/status/1616426777085091846
https://twitter.com/AVFCTranstweet/status/1621791097709121537
https://twitter.com/footballkitnews/status/1545440782425137157
https://twitter.com/JackGrimse/status/1545368829706047489
https://twitter.com/tdnightingale/status/1545373901567426560
https://twitter.com/PreeceObserver/status/1620439606368866305


Thank you @AVFCOfficial and @CazooUK for
giving one of our patients, Ian, an unforgettable
experience. Ian and his family were treated to a
VIP tour of Bodymoor Heath training ground
and his daughter, Avah, was mascot at the
Boxing Day match. 

ETHICS

Banker advising on IPO invested in early fundraising
rounds (Evening Standard)

Daily Mail and General Trust paid special dividend of Cazoo
stock before it plummeted (Proactive Investors)

Shareholder is Emirate sovereign wealth fund (Cazoo)

Red Flags Ethics

Environment Human
Rights

Criminal
Litigation

Due Diligence & Risk Analysis
...the BK8 deal meant to be double that of Cazoo, so
will be £14m a year rather than £7m. In comparison
to other clubs we were way below the likes of
Everton. It starts to make more sense when the
board talk increasing commercial revenue. #AVFC
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https://twitter.com/brumshospice/status/1614986469621338114
https://www.standard.co.uk/business/goldman-sachs-banker-cazoo-ipo-anthony-gutman-bank-dmgt-daily-mail-rothermere-b922328.html
https://www.standard.co.uk/business/goldman-sachs-banker-cazoo-ipo-anthony-gutman-bank-dmgt-daily-mail-rothermere-b922328.html
https://www.standard.co.uk/business/goldman-sachs-banker-cazoo-ipo-anthony-gutman-bank-dmgt-daily-mail-rothermere-b922328.html
https://www.proactiveinvestors.co.uk/companies/news/985802/daily-mail-finally-settles-its-controversial-special-dividend-985802.html
https://www.proactiveinvestors.co.uk/companies/news/985802/daily-mail-finally-settles-its-controversial-special-dividend-985802.html
https://www.proactiveinvestors.co.uk/companies/news/985802/daily-mail-finally-settles-its-controversial-special-dividend-985802.html
https://investors.cazoo.co.uk/news-events/press-releases/detail/29/cazoo-raises-630-million-from-investor-group-led-by-viking
https://twitter.com/hashtag/AVFC?src=hashtag_click
https://twitter.com/Barnster31/status/1638289332749434881
https://twitter.com/MattyVsTheWorld/status/1615318877088481287


Twitter
5

Facebook
5

37,200 followers 

24,000 followers 

- followers 3,210 followers 

- followers 

KIT

Social Media Activation 

Brand activations over the season
10 posts

Value of  Dafabet sponsorship
(reported between £3.5 and £4 million per year)

Undisclosed

In June 2022, Bournemouth announced a new front-of-shirt
sponsorship deal with Dafabet for the club’s return to the
Premier League. The two-year agreement is reported to
have been the most "lucrative" of those on the table.
Dafabet will also make a donation to the Community Sports
Trust to support “projects that help get adults into work”.
(Sportcal, Bournemouth Daily Echo)

Potential brand exposure
64,410 users

Dafabet shared 10 posts on Bournemouth, split between
its Twitter and Facebook pages. Its pictures of the release
of the new kits saw limited engagement from followers. 

SHIRTSLEEVE

@afcbournemouth

Bournemouth
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https://www.sportcal.com/data-insights/top-10-sponsor-partners-afc-bournemouth/#:~:text=Bournemouth%27s%20total%20sponsorship%20revenue%20for,at%20%245m%20per%20year
https://www.bournemouthecho.co.uk/sport/20235552.afc-bournemouth-announce-dafabet-new-front-of-shirt-sponsors/
https://twitter.com/Dafabet/status/1544706170962825219
https://www.facebook.com/DafabetUK/posts/pfbid0UWBYr8obqawhRTMnE9SKuYs4at6bc5juSsKJi6qkL2eUnGGYMeKS5BP8h9vBKW5Hl


Social Media Reaction 
& Sentiment

8,600

The announcement of the Dafabet sponsorship in June 2022
resulted in high levels of negative sentiment being expressed
by users who disapproved of the choice of a gambling
company. A 38 Degrees petition – “AFC Bournemouth: Kick
gambling ads out of football!” – was widely shared on Twitter,
with several parents commenting they wouldn’t be buying
the new kits for their children because of Dafabet.

A few users on Reddit expressed their disapproval but added
that they preferred a betting sponsor to a partnership with a
crypto exchange, while others on Twitter reiterated that even
if “far from ideal” the choice was necessary for the club to
“survive this league”.

Hashtags
Bournemouth & #AFCB - 1,800 posts

Bournemouth & #ElGladiador - 54 posts

social media mentions
of Bournemouth & Dafabet

So much for ridding football of opaque gambling
operators - @afcbournemouth teams up with Dafabet,
another company whose real owners the club have
probably never met, operating through a front in the Isle
of Man (Asian BGE), box-ticked by the UKGC.

Sentiment

Dafabet social media giveaways for fans saw high
engagement, with several users interacting for the chance to
win tickets to the games. Dafabet-sponsored Celtic FC also
promoted promotional content featuring Bournemouth
players. 

Bournemouth mark Premier League return with Dafabet
main sponsorship deal. Seven gambling companies will be
the primary shirt sponsor in the PL this season, down from
nine last. (Nottingham Forest have yet to announce their
sponsor.)
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https://www.reddit.com/r/soccer/comments/vlvbdc/bournemouth_mark_premier_league_return_with/
https://twitter.com/the_bigstep/status/1540719323056070656
https://twitter.com/kristemple/status/1540608161551470592
https://you.38degrees.org.uk/petitions/afc-bournemouth-must-cancel-its-sponsorship-deal-with-gambling-company-dafabet
https://twitter.com/the_bigstep/status/1540719323056070656
https://twitter.com/melaniejparr/status/1540618859517984769
https://www.reddit.com/r/soccer/comments/vlvbdc/bournemouth_mark_premier_league_return_with/
https://twitter.com/alexdeutsch/status/1540611702915563524
https://twitter.com/AllanBotterell/status/1568372165434834949
https://twitter.com/FredTheDerek/status/1651838990620975104
https://twitter.com/guyrbarnes/status/1568114889343778817
https://twitter.com/CelticFC/status/1607392128019095554
https://twitter.com/PhilippeAuclair/status/1540800054260277249


Due Diligence & Risk Analysis

ETHICS

White label through Vivaro Ltd which is listed on the ICIJ
offshore leaks database and based in Malta, a tax haven
(Josimar Football)

Vivaro’s sole shareholder listed in the ICIJ offshore leaks
database and is based in the Isle of Man, a tax haven, and
whose Armenian owners allegedly invested €2 million into
the Maltese economy to obtain citizenship (ICIJ Offshore
Leaks, Malta Independent)

Vivaro handed €733,000 fine for breaches of Maltese
Prevention of Money Laundering Laundering and Funding
of Terrorism Regulations (FIAU Malta)

Expansion into Kenya opposed by local politicians (Sunday
Post)

Uses “dafanews” brand to circumvent local advertising
restrictions in the Indian subcontinent (MacroPakistani)

Red Flags Ethics

Environment Human
Rights

Criminal
Litigation
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http://josimarfootball.com/wild-west-gambling-advertising-at-premier-league-grounds/
https://offshoreleaks.icij.org/nodes/56007711
https://www.independent.com.mt/articles/2021-02-28/local-news/The-Maltese-connection-to-the-gambling-debate-that-is-sweeping-English-football-6736231385
https://fiaumalta.org/wp-content/uploads/2020/09/7th-September-2020-Administrative-Measure-Publication-Notice-Vivaro-Ltd.pdf
https://www.sundaypost.com/fp/celtic-sponsors-dafabet-africa/
https://macropakistani.com/sports-betting/


Twitter
62

Instagram
12

YouTube
6

 
0

147,500 followers 

- followers 

50,200 followers 20,400 followers 

1,901 followers 

KIT

Social Media Activation 

Brand activations over the season
80 posts

Value of  Hollywoodbets sponsorship
(reported as £4 million per year)

Undisclosed

This was Hollywoodbets’ second year of its deal to sponsor
Brentford. It was initially reported that Brentford would
seek a replacement for the deal amid the upcoming ban on
betting shirt sponsors and charges against striker Ivan
Toney for breaches of betting rules, however, the club
renewed the deal in July 2023.
(Brentford FC, SportsProMedia, The Athletic)

Potential brand exposure
220,001

Hollywoodbets actively posted content on Brentford
across its pages over the season using the hashtag
#HollywoodbetsxBrentfordFC to share news of the club. It
also created the #CanYouKickUp challenge on Instagram
and YouTube Shorts featuring Brentford footballers.

SHIRTSLEEVE

@Hollywoodbets

Brentford
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https://www.brentfordfc.com/en/news/article/brentford-announce-hollywoodbets-as-new-principal-partner-581222
https://www.sportspromedia.com/news/brentford-hollywoodbets-kit-sponsorship-deal-gambling-ban-premier-league/?zephr_sso_ott=KM8QUD
https://theathletic.com/4665800/2023/07/05/brentford-gambling-ivan-toney/?source=emp_shared_article
https://twitter.com/Hollywoodbets/status/1555599513439576064
https://www.instagram.com/p/CkSdonfMzAh/
https://www.instagram.com/p/CjiVN_Vq8k5/
https://www.instagram.com/p/Cj0UlztAXAv/
https://youtube.com/shorts/iFE8WO5sA8c?feature=share


Ivan Toney has been banned 
from all footballing activities for 8
months. This is him wearing his club
@BrentfordFC home shirt, sponsored
by  @Hollywoodbets who paid $3M to
have their name & logo on the shirts
this season.

@Hollywoodbets

Social Media Reaction 
& Sentiment

1,100

Conversation around Hollywoodbets and Brentford
partnership remained low across social media, with a mostly
negative perception following Ivan Toney’s suspension. A few
users thanked Hollywoodbets for invitations to game day
experiences, however prominent Brentford fan website
Griffin Park Grapevine raised concerns on the requirements to
register on Hollywoodbets and make bets to be allowed to
enter giveaways.

In March, news that the club was looking for a replacement
sponsor started to circulate, with many users connecting this
choice to the investigation into Toney’s breach of betting
rules.

Hashtags
Brentford & Ivan Toney - 230 posts
Brentford & #TheBees - 184 posts

social media mentions
of Brentford & Hollywoodbets

Sentiment

Several users pointed out the controversy of banning Toney
for breaching betting rules while still allowing the club to be
sponsored by a betting company, calling for a ban on
gambling shirt sponsors and welcoming the search for a new
partnership.
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https://twitter.com/Jimbokav1971/status/1658884076634243100
https://www.instagram.com/p/CrI7LgKt25t/?igshid=MTIzZWMxMTBkOA%3D%3D
https://www.instagram.com/p/CrI7LgKt25t/?igshid=MTIzZWMxMTBkOA%3D%3D
https://twitter.com/Rassie_Pieterse/status/1571552179017621504
https://twitter.com/SimplyCarol8/status/1649796923526610944
https://twitter.com/bfcgpg/status/1582483278640328708
https://twitter.com/MattHughesDM/status/1631211739114094601
https://twitter.com/vsrsus/status/1631353400322318341
https://www.reddit.com/r/soccer/comments/11gyb7d/brentford_consider_ending_hollywoodbets/
https://twitter.com/JPeruska/status/1659206896656728065
https://twitter.com/Jimbokav1971/status/1658884076634243100
https://twitter.com/footiestatto/status/1658872008682119168
https://twitter.com/GaryLemke/status/1621133918001823745


Due Diligence & Risk Analysis

ETHICS

Customers allege conflict of interest as company
sponsors individual jockeys (IOL)

Licensed through a company, Hollywoodbets
International Ltd, based in Isle of Man – a tax haven
(Gambling Commission)

Red Flags Ethics

Environment Human
Rights

Criminal
Litigation
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https://insidersport.com/2021/08/05/brentford-links-with-hollywoodbets-to-grow-interest-and-maximise-returns/
https://www.iol.co.za/thepost/news/hollywood-bets-denies-allegations-of-conflict-of-interest-43136451
https://insidersport.com/2021/08/05/brentford-links-with-hollywoodbets-to-grow-interest-and-maximise-returns/
https://www.gamblingcommission.gov.uk/public-register/business/detail/53028
https://insidersport.com/2021/08/05/brentford-links-with-hollywoodbets-to-grow-interest-and-maximise-returns/
https://twitter.com/BrentfordBIAS/status/1594280174601871361
https://www.tiktok.com/@mrlinah1/video/7234233272715283718


Facebook
10

Instagram
6

Twitter
4

70,000 followers 

7.9 million followers 

46,900 followers 7,620 followers 

3,596 followers 

KIT

Social Media Activation 

Brand activations over the season
20 posts

Value of American Express sponsorship

8.3 million
Continuing its sponsorship deal signed in 2013, American
Express featured on the front of Brighton & Hove Albion
FC’s shirt for the season. The agreement also includes
naming rights of the American Express Community
Stadium and Performance Centre. Support of the club’s
charity, Albion in the Community, is an important part of
the partnership with several initiatives taking place in
Brighton throughout the year.
(SportBusiness Sponsorship)

Potential brand exposure
8 million

American Express promoted the club 20 times on its
social media accounts, sharing initiatives with Albion in
the Community and celebrating Brighton securing a
place for the 2023/24 Europa League.

SHIRTSLEEVE

Brighton 
& Hove Albion
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https://sponsorship.sportbusiness.com/news/brighton-hove-albion-nets-100m-plus-deal-with-american-express/
https://twitter.com/AmexUK/status/1558045694598021120
https://www.instagram.com/p/Csy815HIw-Q/?hl=en


Social Media Reaction 
& Sentiment

5,200

Social media conversation on the partnership decreased
slightly this season, but perception improved as sentiment
was positive overall. Mentions of the company focussed on
posts from sponsored events at the Stadium.  
 
Over the months several users interacted in voting the
AmexUK Player of the Match on American Express’ accounts.

The creation of the Amex TikTok correspondent role offering
the opportunity to follow the team on the Premier League
Summer Series tour to the USA generated excitement among
fans, with several pointing at Brighton creator and podcaster
Ryan Adsett as ideal candidate.

Hashtags & Associated Keywords
American Express & #BHAFC - 218 posts
Amex Stadium & BHAFC - 12,900 posts

social media mentions
of Brighton & Hove Albion

& American Express

Sentiment
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https://twitter.com/ElevateStaffing/status/1662140320601997312
https://twitter.com/JParkinSport/status/1564672601280155648
https://twitter.com/Billyfigueroa_/status/1556351138609471488
https://twitter.com/bhafcrob/status/1589188159216451586
https://twitter.com/argusbha/status/1659198130334859264
https://twitter.com/TJP_BHA/status/1660744792815312896
https://twitter.com/ElevateStaffing/status/1662140320601997312
https://twitter.com/moresussex/status/1661673462702776321
https://twitter.com/ElevateStaffing/status/1662140320601997312


Due Diligence & Risk Analysis

ETHICS

Suspended a director in foreign-exchange pricing probe
(Reuters)

Chairman linked to smear campaign against rival banker
(LA Times)

Shut down services to customers gained through welcome
offers (Forbes)

CEO compensation US $28.5 million (PaymentsDive)

HUMAN RIGHTS

Backlash after diversity training said capitalism was racist
(Yahoo News)

CRIMINAL LITIGATION

Investigated by federal regulators who alleged company
misled business owners (Investopedia, The Hill)

Refunded customers US $85 million after being found to
violate consumer protection laws (NY Times)

Ruled to have violated antitrust laws (US Department of
Justice)

Federal agency probing sales practices (The Hill) 

Red Flags Ethics

Environment Human
Rights

Criminal
Litigation
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https://www.reuters.com/article/us-american-express-investigation-doj-idUSKCN1P21RN
https://www.reuters.com/article/us-american-express-investigation-doj-idUSKCN1P21RN
https://www.latimes.com/archives/la-xpm-1992-04-28-fi-1108-story.html
https://www.latimes.com/archives/la-xpm-1992-04-28-fi-1108-story.html
https://www.forbes.com/advisor/credit-cards/american-express-shutting-down-cardmembers-whove-used-special-amex-welcome-offers/
https://www.forbes.com/advisor/credit-cards/american-express-shutting-down-cardmembers-whove-used-special-amex-welcome-offers/
https://www.paymentsdive.com/news/amex-ceo-snags-285m-total-compensation/623081/
https://www.paymentsdive.com/news/amex-ceo-snags-285m-total-compensation/623081/
https://news.yahoo.com/american-express-employees-were-told-180431189.html
https://news.yahoo.com/american-express-employees-were-told-180431189.html
https://www.investopedia.com/american-express-being-investigated-by-federal-regulators-5112966
https://thehill.com/policy/finance/538695-feds-probing-american-express-business-consumer-card-sales-practices/
https://www.investopedia.com/american-express-being-investigated-by-federal-regulators-5112966
https://thehill.com/policy/finance/538695-feds-probing-american-express-business-consumer-card-sales-practices/
https://www.nytimes.com/2012/10/02/business/american-express-to-refund-85-million.html
https://www.nytimes.com/2012/10/02/business/american-express-to-refund-85-million.html
https://www.justice.gov/opa/pr/us-district-court-rules-american-express-violated-antitrust-laws
https://www.justice.gov/opa/pr/us-district-court-rules-american-express-violated-antitrust-laws
https://thehill.com/policy/finance/538695-feds-probing-american-express-business-consumer-card-sales-practices/
https://thehill.com/policy/finance/538695-feds-probing-american-express-business-consumer-card-sales-practices/


Instagram
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Twitter
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YouTube
8

TikTok
7

Facebook
4

197,300 followers 

474,207 followers 

137,000 followers 113,000 followers 

26,700 followers 

KIT

Social Media Activation 

Brand activations over the season
51 posts

Value of Three UK sponsorship
(reported as £40 million per year)

The deal with Three was temporarily suspended after
Russia’s invasion of Ukraine in 2022. Three’s branding was
removed from Stamford Bridge and was supposed to be
pulled from the club’s shirts, though this never happened.
The sponsorship resumed after the acquisition of the club
by Todd Boehly and Clearlake Capital. In February 2023, the
club announced that the deal would not be renewed.
(The Guardian, Footy Headlines, Footy Headlines)

Potential brand exposure
947,907 users

Three created several formats across its channels to
promote its partnership with Chelsea, including the
popular #ConnectWith series, the #TalkMoreThanFootball
initiative with UK charity Samaritans and videos with
highlights from the season.

SHIRTSLEEVE

Undisclosed

Chelsea
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https://www.theguardian.com/football/2022/mar/10/mobile-phone-company-three-suspends-chelsea-shirt-sponsorship
https://www.footyheadlines.com/2022/03/three-suspend-chelsea-sponsorship.html
https://www.footyheadlines.com/2023/04/new-chelsea-23-24-sponsor-deal-allianz.html
https://twitter.com/ThreeUK/status/1582367400305258499
https://www.instagram.com/p/CrlJiK_omzu/
https://www.instagram.com/p/CrD_iFTMyJ7/?hl=en
https://www.tiktok.com/@threeuk/video/7224114203592822043
https://www.instagram.com/p/CtbqfoTosku/


Social Media Reaction 
& Sentiment

19,500

Online conversation reduced compared to the previous year,
with the focus being on Chelsea’s decision to not renew the
sponsorship deal with Three, which was largely well received
by users. The club’s search for a new sponsor created
speculation among fans on Reddit. Users on TikTok created
videos to poll their followers on what their choice would be.

The release of the new kits at the beginning of the season
saw numerous users attacking Three for having temporarily
suspended the partnership in the previous months and
stating the fans “hadn’t forgotten”. A few expressed their
preference for the training kit with the Trivago logo.

Hashtags
Chelsea FC & #ConnectWith - 4,600 posts

Chelsea FC & #TalkMoreThanFootball - 1,500 posts

social media mentions
of Chelsea FC & Three UK

Sentiment
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https://www.tiktok.com/@citizenchelsea/video/7198167408115338539
https://www.reddit.com/r/soccer/comments/10w4d0p/comment/j7kx4d4/?utm_source=share&utm_medium=web3x&utm_name=web3xcss&utm_term=1&utm_content=share_button
https://twitter.com/Lu_Class_/status/1669412829911236608
https://twitter.com/ChelsTransfer/status/1622978887612342272
https://twitter.com/hanafim58/status/1622980110553841665
https://www.reddit.com/r/soccer/comments/10w4d0p/matt_law_chelsea_in_talks_to_replace_three_with/
https://twitter.com/ChelseaFrance/status/1651975866702782466
https://www.reddit.com/r/soccer/comments/10w4d0p/matt_law_chelsea_in_talks_to_replace_three_with/
https://www.tiktok.com/@barca_ftbll/video/7246785122429668634?q=three%20chelsea%20sponsor&t=1687966188235
https://www.tiktok.com/@sdpeasyyt/video/7227160688962080026?q=three%20chelsea%20sponsor&t=1687966188235
https://twitter.com/Drogs__11__/status/1556120068970389507
https://twitter.com/CRepents/status/1582333575105740801
https://twitter.com/ChelseaMHL1/status/1556380445989912577
https://twitter.com/Bistocat/status/1555456915521552384
https://twitter.com/Tunnykvng/status/1544948595895443457


Due Diligence & Risk Analysis

ETHICS

Ultimate beneficial owner incorporated in a tax haven (CK
Hutchison Holdings Limited)

Former holding company listed by the Burma Campaign
UK on its ‘dirty list’ of companies that did business with the
military junta via Hutchinson Port Holdings (Burma
Campaign)

HUMAN RIGHTS

Valentine's Day advert labelled as "misogynistic"
(Manchester Evening News)

Red Flags Ethics

Environment Human
Rights

Criminal
Litigation
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https://www.ckh.com.hk/en/global/home.php
https://web.archive.org/web/20081016000833/http://www.burmacampaign.org.uk/dirty_list/dirty_list_details.html#h
https://www.manchestereveningnews.co.uk/news/greater-manchester-news/mobile-network-three-accused-promoting-15830062
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27

Instagram
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7

YouTube
1

TikTok
1

SLEEVE
5,646 followers 

16,000 followers 

23,200 followers 24,700 followers 

46,800 followers 

KIT

Social Media Activation 

Brand activations over the season
63 posts

Value of Cinch sponsorship
(reported as £6.5 million per year)

Cinch became Crystal Palace’s front-of-shirt sponsor for the
2022/23 season signing a multi-year contract. As part of the
agreement, the brand also features on training wear and
receives brand exposure with the club’s Academy teams, at
Selhurst Park stadium, on digital channels and replica shirts.
(Cinch, The Times, Swiss Ramble)

Potential brand exposure
116,346 users

Cinch’s updates promoting Crystal Palace included
pictures from several in-person marketing initiatives and
offers of experiences. The brand used its slogan “cinched
it” sharing videos of players’ best moments. On its TikTok
channel, it featured challenges with some of the players.

SHIRT

Undisclosed

Crystal Palace

29

Crystal Palace

https://www.cinch.co.uk/announcements/cinch-news/cinch-sponsors-crystal-palace-fc
https://www.thetimes.co.uk/article/used-car-disruptor-cinch-slides-further-into-the-red-c2fnxr9vx
https://twitter.com/SwissRamble/status/1556527341203062785
https://twitter.com/cinchuk/status/1555609548878118912
https://www.instagram.com/p/CpuZfoTou7L/
https://www.youtube.com/watch?v=qOEpBIuN2TQ
https://www.instagram.com/p/Cs6hQnpJoPN/
https://www.tiktok.com/@cinchuk/video/7188106151001689349


Social Media Reaction 
& Sentiment

6,800

The Cinch sponsorship deal increased conversation around
Crystal Palace significantly, with largely positive sentiment as
fans welcomed the replacement of betting sponsor W88. 

The signing of Crystal Palace’s technical partnership with
Macron and the launch of the new kits ahead of the season
saw many users voicing their approval of both Cinch and
Macron as new sponsors. Several users also praised the
company for featuring the women’s teams in the kit
announcement.

Crystal Palace for Life Foundation and Cinch’s initiative to
open Selhurst Park once a week as a “warm hub” for residents
over 65 was well received online. 

social media mentions
of Crystal Palace FC & Cinch

Hashtags
Crystal Palace & #CinchIt - 323 posts
Crystal Palace & #Cinch - 363 posts

Sentiment

A few posts promoted Cinch’s ice cream
vans near the stadium during match days
and other marketing initiatives. The brand’s
slogan “cinched it” was embraced by fans
across social media.

ACL Soccer
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https://twitter.com/Luke_Seychell/status/1542874824179154945
https://twitter.com/Luke_Seychell/status/1542874824179154945
https://twitter.com/TheShirtUnion/status/1540356017640325120
https://twitter.com/Mazchatsball/status/1546544701293068291
https://twitter.com/Mazchatsball/status/1546544922383245314
https://www.thisislocallondon.co.uk/sport/crystalpalace/23163268.crystal-palace-fc-open-selhurst-park-warm-hub/
https://twitter.com/PalaceForLife/status/1600060343778148352
https://twitter.com/ACL_Soccer/status/1555556737528348677
https://twitter.com/joshbuckf1/status/1546487159426785282


Due Diligence & Risk Analysis

ETHICS

SPL deal conflicted with Rangers sponsorship (Sky Sports)

Parent company owns entities via tax havens (Financial
Times) 

Red Flags Ethics

Environment Human
Rights

Criminal
Litigation
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As of 2021, its parent company, TDR Capital, had never had
a female deal-making partner (Financial Times)

HUMAN RIGHTS

https://www.skysports.com/football/news/11095/12634697/rangers-excused-from-cinch-sponsorship-deal-after-scottish-professional-football-league-agrees-new-terms
https://www.ft.com/content/ce7092f9-645a-46bd-8007-611c99fd8907
https://www.ft.com/content/ce7092f9-645a-46bd-8007-611c99fd8907
https://www.reddit.com/r/ScottishFootball/comments/uy4eya/crystal_palace_fc_cinches_it/
https://twitter.com/SteveAdex9/status/1540811691830788097


Twitter
63

Instagram
6Facebook

1

KIT

Value of Stake.com sponsorship
(reported as £15 million per year)

Ahead of the 2022/2023 season, Everton signed a multi-
year partnership with the casino and sports betting
platform, Stake.com, making it the highest value front-of-
shirt sponsorship in the club’s history. The partnership also
includes promotion of the brand on screens, media
backdrops and digital platforms.
(Everton, The Athletic, Swiss Ramble)

SHIRTSLEEVE

Undisclosed

229,200 followers 

43,000 followers 

546,000 followers 8,730 followers 

- followers 

Social Media Activation 

Brand activations over the season
70 posts

Potential brand exposure
335,530 users

Stake.com shared 70 posts promoting Everton during the
season, primarily on Twitter. These included pictures from
matches and competitions to win VIP packages and
experiences.

Everton

@Everton FC
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https://www.evertonfc.com/news/2642194/everton-signs-club-record-deal-with-stakecom
https://theathletic.com/3490186/2022/06/09/everton-announce-club-record-sponsorship-deal-with-gambling-company-stake-com/
https://twitter.com/SwissRamble/status/1556527341203062785
https://twitter.com/Stake/status/1534823600309649408
https://www.instagram.com/p/Co3zwo6LzN_/
https://twitter.com/Stake/status/1549880755517640705


I've just signed the petition calling on @Everton
 to drop their new sponsorship with online betting
site Stake. These companies fuel gambling addiction
which can ruin lives, @Everton should not play a part
in that. Will you join me?

Social Media Reaction 
& Sentiment

49,800

Social media sentiment worsened significantly over the
season as conversation volumes spiked with the change in
sponsorship from Cazoo to Stake.com
Users perceived Stake.com in a negative light over the season
and a petition with over 20,000 signatures was widely shared
online as fans asked the club to reconsider the deal.

As Stake.com shared Everton-themed betting bonus codes
on Twitter, users voiced their disapproval at seeing the club’s
involvement in promoting online gambling. A user noted
“what Stake does on live stream promotions is a disgrace.
How Everton and Watford didn't look into it is beyond me.”

Hashtags
#EvertonFC - 681 posts

#EmiratesFACup  - 560 posts

social media mentions
of Everton FC & Stake.com

Coverage of the company’s $400m lawsuit from a former
business partner of its co-founders often mentioned its role
as sponsor of Everton generating negative sentiment towards
the club.

Numerous Stake.com-sponsored YouTube videos from Asia-
based creators discussed betting on Stake.com and
mentioned the brand’s sponsorship of Everton. Also, several
bot accounts posted under Everton’s updates on Twitter
promoting betting on Stake.com.

Sentiment
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https://twitter.com/irisstylosa/status/1542839389520379907
https://twitter.com/JamesGrimesGwL/status/1562412725376008192
https://twitter.com/JamesGrimesGwL/status/1562412725376008192
https://twitter.com/irisstylosa/status/1542839389520379907
https://twitter.com/lnstantFoot/status/1540442289666924544
https://twitter.com/quevega/status/1562365588856623104
https://twitter.com/uglygame/status/1563141965989916673
https://twitter.com/PaulNicholsonGO/status/1610990066767171585
https://twitter.com/guardian_sport/status/1566026338917572608
https://www.youtube.com/watch?v=afs5IoRLmDI
https://twitter.com/StakeTutorials/status/1558420052264853507


RED FLAGS

Owner of Stake Holdings, presumably the holding
company, is founder’s father, Jamie Craven, who was jailed
for a year in the 1980s for fraud and contempt of court
(Australian Financial Review)

Red Flags Ethics

Environment Human
Rights

Criminal
Litigation

Due Diligence & Risk Analysis

34

TGP Europe’s Hong Kong-based likely former UBO, LET
Group Holdings, linked to organised crime and money
laundering. LET Group’s former CEO, Chau Cheok-Wa was
convicted of illegal gambling, fraud and involvement in a
criminal Organisation in January 2023 (InsightX)

When accessed from outside the UK, its website says that it
is owned and operated by mBet Solutions NV which is
based in Curaçao, a tax haven (Stake.com)

Set up and launched in Melbourne by Ed Craven and Bijan
Tehrani. Online casinos are banned in Australia, however, it
is not illegal to operate an online casino from Australia as
long as it does not serve Australians (The Sydney Morning
Herald)

Texan Twitch streamer broadcast himself using Stake.com
whilst using VPN to circumvent website’s lack of gaming
licence in the US (Wired)

Structured in a way that it “legitimately avoids full Anti-
Money Laundering/Counter-Terrorism Financing scrutiny
globally" (The Sydney Morning Herald)

ETHICS

White Label via TGP Europe which is based in the Isle of
Man, a tax haven (Gambling Commission)

https://www.afr.com/politics/what-happened-inside-spedley-19990318-jgk1l
https://www.theguardian.com/football/2023/may/17/ivan-toney-future-shrouded-in-uncertainty-but-ban-leaves-no-upsides-for-anyone
https://www.smh.com.au/business/markets/the-secret-australian-origins-of-the-world-s-biggest-crypto-casino-20211208-p59ftb.html
https://www.smh.com.au/business/markets/the-secret-australian-origins-of-the-world-s-biggest-crypto-casino-20211208-p59ftb.html
https://www.smh.com.au/business/markets/the-secret-australian-origins-of-the-world-s-biggest-crypto-casino-20211208-p59ftb.html
https://www.wired.com/story/twitch-streamers-crypto-gambling-boom/
https://www.smh.com.au/business/markets/the-secret-australian-origins-of-the-world-s-biggest-crypto-casino-20211208-p59ftb.html
https://www.smh.com.au/business/markets/the-secret-australian-origins-of-the-world-s-biggest-crypto-casino-20211208-p59ftb.html
https://www.smh.com.au/business/markets/the-secret-australian-origins-of-the-world-s-biggest-crypto-casino-20211208-p59ftb.html
https://www.gamblingcommission.gov.uk/public-register/business/detail/domain-names/38898


KIT

Value of W88 sponsorship
(reported as £3.5 million per year)

Ahead of the 2022/2023 season, Fulham announced a
record partnership deal with W88 to run for one year. The
agreement also offered W88 visibility across Craven
Cottage on matchdays and via the Club’s digital channels.
(Sportcal, Fulham, Swiss Ramble)

SHIRTSLEEVE

Undisclosed

- followers 

- followers 

- followers - followers 

- followers 

Social Media Activation 

Brand activations over the season
0 posts

Potential brand exposure
0 users

With a social media presence composed of several unverified
accounts across different Asian regions, W88 didn’t offer any
clear and cohesive platform for brand exposure to Fulham. Its
local website, w88.co.uk, appears to be inaccessible from the
United Kingdom. While the company created a dedicated
Twitter account when sponsoring Aston Villa and Crystal Palace
in previous seasons, no profile was opened to support Fulham.

Fulham

Footy Headlines
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https://www.sportcal.com/data-insights/top-10-sponsor-partners-fulham-fc/#:~:text=Fulham%27s%20total%20sponsorship%20revenue%20for,at%20%249m%20per%20year
https://www.fulhamfc.com/news/2022/july/25/club-announces-record-sponsorship-with-w88/
https://twitter.com/SwissRamble/status/1556527341203062785


1,800

Social media mentions were low and conversation focussed
on the announcement of the sponsorship, seeing a significant
backlash from users over the choice of a gambling company,
with some inviting fans to buy the training kit sponsored by
World Mobile instead. 

Former England goalkeeper Peter Shilton commented: “I
always looked on them as a family club but not any more
money has spoken over principal! Football needs to detach
itself from gambling and soon!”

social media mentions
of Fulham & W88

Reddit thread “Mystery surrounds our new sponsor W88”
reports investigations into W88 from some sources and asks
how fans could hold the club accountable. 

Discussion around the upcoming gambling front-of-shirt
sponsorship ban often mentions Fulham among the clubs
which might be forced to change sponsors.

Social Media Reaction 
& Sentiment

Hashtags
Fulham & #W88 - 180 posts

Fulham & #FulhamFCW88 - 30 posts

Sentiment
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https://twitter.com/TheAthleticFC/status/1549724896908959744
https://twitter.com/JonBoafo/status/1552248338216632321
https://www.reddit.com/r/soccer/comments/w7qtf8/fulham_fulham_announces_record_sponsorship_with/
https://twitter.com/AshWWoolford/status/1549476805412896768
https://twitter.com/Peter_Shilton/status/1551621616186048514
https://www.reddit.com/r/fulhamfc/comments/w8e264/mystery_surrounds_our_new_sponsor_w88/
https://twitter.com/Dxpo_/status/1646799474608463872
https://www.reddit.com/r/soccer/comments/w7qtf8/fulham_fulham_announces_record_sponsorship_with/


Due Diligence & Risk Analysis

ETHICS

Certain sources suggest it is operated by Marquee
Holdings which is registered in the British Virgin Islands, a
tax haven (Crunchbase, ICIJ Offshore Leaks)

The link between W88 and Marquee Holdings appears to
be confirmed in a lawsuit filed by the latter in Hong Kong
in which it attempted to dispute a number of domain
names similar those it has owned since 2013, variations of
w88.com (Asian Domain Name Dispute Resolution Centre)

No apparent UK presence (W88)

Red Flags Ethics

Environment Human
Rights

Criminal
Litigation

Marquee Holdings' agent, Mossack Fonseca, whose
principals are currently awaiting trial in Brazil and have
been charged with numerous crimes by US and German
authorities and shut down after a raid by Panamanian
authorities seeking information regarding links to
engineering firm which had admitted bribery (The
Guardian, The Guardian, The Guardian, Associated Press)

Other sources suggest it is operated by Midnight Gaming,
which shares an address with gambling payment platform
Hexopay and AliQuantum Gaming Limited, which was
struck off the companies register for failing to make any
filings in four years of existence (Gambling Commission,
Hexopay, Gambling Commission, Companies House)

Indian website and social media accounts feature cricket
content and advertise gambling on the sport and also
feature offerings on kabaddi and football – the legality of
gambling in India is complex (w88cric.net, Twitter,
Instagram)
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https://www.crunchbase.com/organization/mw88club
https://offshoreleaks.icij.org/nodes/10170828
https://www.udrpsearch.com/adndrc/hk-1600849
https://w88.co.uk/
https://www.theguardian.com/world/2018/mar/14/mossack-fonseca-shut-down-panama-papers
https://www.theguardian.com/world/2017/feb/10/panama-papers-mossack-fonseca-offices-raided-over-odebrecht-bribery-scandal
https://www.theguardian.com/world/2018/dec/04/panama-papers-investigation-four-men-charged-us
https://apnews.com/article/arrests-tax-evasion-panama-city-panama-jurgen-mossack-c20c5fac6ef5f73aca8d43324288d223
https://www.gamblingcommission.gov.uk/public-register/business/detail/36626
https://hexopay.com/contact-us/
https://www.gamblingcommission.gov.uk/public-register/business/detail/45128
https://find-and-update.company-information.service.gov.uk/company/06021481
https://www.w88cric.net/
https://mobile.twitter.com/w88indiateam
https://www.instagram.com/w88indiaofficial/?hl=en


Twitter
267

Facebook
102

Instagram
102

KIT

Value of SBOTOP sponsorship
(reported as £6.5 million per year)

Leeds United’s deal with SBOTOP reported at £6 million
represented the largest commercial deal in the club’s
history and started during the 2020/2021 season.
(SportsPro Media)

SHIRTSLEEVE

Undisclosed

1,058 followers 

1,000 followers 

662 followers 5,040 followers 

- followers 

Social Media Activation 

Brand activations over the season
471 posts

Potential brand exposure
7,760 users

SBOTOP made a large number of posts on Twitter, Instagram
and Facebook promoting Leeds United sharing wallpapers for
fans to save, updates on matches and the team’s players.

Leeds United

@SBOTOP
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https://www.sportspromedia.com/news/leeds-united-sbotop-shirt-sponsorship-deal-premier-league-clipper-logistics/
https://www.instagram.com/p/CsJp9UFPOTM/
https://www.instagram.com/p/Cph9UANJf2G/?hl=en
https://www.instagram.com/p/CsEWBtFvYBV/


1,200

Social media discussion remained low and sentiment
unchanged as fans continued to view the partnership
negatively. Users shared investigations into SBOTOP’s
possible connection to Chinese gambling-industry figure
Alvin Chau. 

Coverage of the upcoming ban on gambling sponsorships
included users mentioning this would mean the end of the
club’s deal with SBOTOP.

A few users highlight their annoyance at the two O’s in the
sponsor name being different.

social media mentions
of Leeds United & SBOTOP

Social Media Reaction 
& Sentiment

Hashtags
Leeds United & #SBOBET - 92 posts
Leeds United & #SBOTOP - 78 posts

Sentiment
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https://twitter.com/EastStandL29/status/1616939307633188864
https://www.reddit.com/r/LeedsUnited/comments/127qrxb/gambling_sponsor_ban/
https://twitter.com/EastStandL29/status/1616939307633188864
https://twitter.com/JoeDonnohue/status/1646476143736897536
https://twitter.com/JimHutchy/status/1646624396553879552
https://twitter.com/bethgabriel_/status/1554907767508533253
https://www.reddit.com/r/LeedsUnited/comments/127qrxb/comment/jefftmr/?utm_source=share&utm_medium=web3x&utm_name=web3xcss&utm_term=1&utm_content=share_button


Due Diligence & Risk Analysis

ETHICS

White labelled via TGP Europe which is based in Isle of
Man, a tax haven (Gambling Commission)

TGP Europe’s alleged former UBO is a Macau-based
operation with links to the Chinese criminal underworld
(Josimar Football)

Operates in the Asian market allowing individuals in
jurisdictions where gambling is illegal to gamble
unlawfully, risking criminal charges (Josimar Football)

Red Flags Ethics

Environment Human
Rights

Criminal
Litigation

Linked to Celton Manx Limited whose shareholder Celton,
International Limited is wholly owned by Cardenhill
Limited, an entity  based in Tortuga, the BVI (Josimar
Football)
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https://www.gamblingcommission.gov.uk/public-register/business/detail/domain-names/38898
http://josimarfootball.com/meet-mr-chau/
http://josimarfootball.com/meet-mr-chau/
http://josimarfootball.com/the-trillion-dollar-gambling-game/


Instagram
14

Facebook
6

YouTube
1

KIT

Now in its second year, FBS’ three-year sponsorship deal
with Leicester City started in the 2021/2022 season and was
reported as a “record deal” for the club and reportedly
significantly more than the £12 million one with its
previous sponsor, King Power.
(SportPro Media)

SHIRTSLEEVE

Undisclosed

24,200 followers 

1.2 million followers 

206,000 followers 61,600 followers 

18,500 followers 

Social Media Activation 

Brand activations over the season
21 posts

Potential brand exposure
1.5 million users

FBS created original content in partnership with Leicester City
featuring the club’s players promoting trading education,
including the campaign, “Make Your Own Way”.

Leicester City

@FBS

Value of FBS sponsorship
(reported as £15 million)
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https://www.sportspromedia.com/news/leicester-city-shirt-sponsor-fbs/
https://www.instagram.com/p/CpKslM8KXY9/?hl=en
https://www.youtube.com/watch?v=lmRVL5xpGtw
https://www.instagram.com/p/CkieeCDKF_K/?hl=en


Social Media Reaction 
& Sentiment

969

Social media mentions of Leicester City and FBS were minimal
over this season and featured broadly negative sentiment
about the brand. Several fans expressed their desire to have
Walkers back as sponsor instead of FBS.

Towards the end of the season, some users discussed who the
next sponsor might be and what value might the club look
for in a sponsorship following the club’s relegation to the
Championship. 

The Make Your Own Way project in partnership with the team
received some pickup on social media.

social media mentions
of Leicester City & FBS

Hashtags
Leicester City & #Forex - 15 posts
Leicester City & #Broker - 15 posts

Sentiment
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https://twitter.com/FXFinanceFeeds/status/1588199668055707650
https://twitter.com/josephmdurso/status/1541685537123311620
https://www.instagram.com/reel/CbX-DFZgcWf/?igshid=MTIzZWMxMTBkOA%3D%3D
https://www.instagram.com/reel/CbX-DFZgcWf/?igshid=MTIzZWMxMTBkOA%3D%3D
https://twitter.com/ShaunBlockley/status/1663847806216417281
https://twitter.com/lcfcgeorgee/status/1577584763203887104
https://twitter.com/RobHyde1986/status/1658775702261334018
https://twitter.com/RobHyde1986/status/1658775702261334018
https://twitter.com/MishaMiguel1/status/1652388517643689989
https://www.reddit.com/r/lcfc/comments/14dot78/comment/jorecvb/
https://twitter.com/closefeed_bot/status/1588229530505863168
https://twitter.com/FXFinanceFeeds/status/1588199668055707650


Due Diligence & Risk Analysis

Holding company, FBS Markets Inc, incorporated in Belize,
a tax haven (FBS)

EU business is owned and operated by Tradestone Limited,
licensed and registered in Cyprus, a tax haven (FBS)

Registered business address on EU website features on the
ICIJ offshore leaks database (ICIJ Offshore Leaks)

Russian review website details numerous complaints
around withdrawals, with a number referring to the
company as a scam (Forex Broker Rating)

Red Flags Ethics

Environment Human
Rights

Criminal
Litigation

Offers leveraged crypto trading (FBS)

Japanese Ministry of Finance warned against using FBS as
it was operating in the country without a licence (Finance
Magnates)

Operates in Myanmar, Zimbabwe and Russia, all of which
are subject to US sanctions (Forex Agent Reviews, Finance
Magnates) 

Linked to individuals accused of embezzling US $1.5
million (Forex Scam)

ETHICS
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https://cdn.fbs.com/docs/PAK_FBS_agreement_en.pdf
https://fbs.eu/en/about
https://offshoreleaks.icij.org/nodes/260885
https://ratingfx.ru/fbs-otzyvy/comment/
https://fbs.com/trading/crypto#:~:text=FBS%20offers%20excellent%20terms%20for,the%20crypto%20market%20is%20now.
https://www.financemagnates.com/forex/brokers/apanese-ministry-finance-issues-warnings-optionbit-fbs/
https://www.forexagentreviews.com/go/myanmar-en/review/fbs/
https://www.financemagnates.com/forex/brokers/apanese-ministry-finance-issues-warnings-optionbit-fbs/
https://forex-scam.org/2017/05/19/mfx-broker-dorabotalsya-do-ugolovnogo-dela/
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Instagram
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Facebook
6

YouTube
6

KIT

Signed in 2010, the Standard Chartered sponsorship deal
with Liverpool has been a strong partnership over the years
with the brand creating numerous campaigns to promote
the club and fans. Despite rumours that Liverpool was
looking for a replacement, the agreement was renewed
during the 2022/2023 season for another 4 years, increasing
the annual value to £50 million.
(The Athletic, The Guardian, Liverpool Echo)

SHIRTSLEEVE
101,400 followers 

484,000 followers 

66,400 followers 41,500 followers 

- followers 

Social Media Activation 

Brand activations over the season
40 posts

Potential brand exposure
693,300 users

Standard Chartered used the bespoke hashtags
#SCHallOfFans and #StandRed to promote posts related to
Liverpool. The updates included videos of activities organised
with footballers such as the “One hour, 1,000 prizes” to meet
fans, and messages from players to their followers.

Value of Standard Chartered sponsorship

40 million

Liverpool
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https://theathletic.com/news/liverpool-standard-chartered-shirt-sponsorship/xBy0yQy5doJp/
https://www.theguardian.com/uk-news/2021/may/11/activists-target-standard-chartered-from-all-sides-over-fossil-fuel-links?CMP=Share_iOSApp_Other
https://www.liverpoolecho.co.uk/sport/football/football-news/liverpool-shirt-sponsorship-deal-newcastle-27122125
https://www.instagram.com/p/Ce6LuhRtf5j/?hl=en
https://twitter.com/StanChart/status/1590328490154508289
https://www.youtube.com/watch?v=YY3FkS3PApU
https://www.instagram.com/p/CpgIoAEtxh3/?hl=en
https://twitter.com/StanChart/status/1604416178247581697


It’s been a busy morning… hosted this virtual
meet and greet with two very special managers
talking leadership and diversity with @StanChart
and @LFC

82,600

Conversations about the partnership stayed at high levels this
season and continued to feature mostly negative sentiment.
Over 8,000 mentions about the extension of the deal were
shared and there was high engagement among fans. Users
commented they were relieved that the club had not chosen
a crypto sponsor.

Investigations into Standard Chartered’s financing of £6.18bn
to a company “which owns a mine that is causing irreparable
damage to Luis Diaz’s village” referenced its role as
Liverpool’s sponsor and the fact that the threatened Wayuu
village is where forward Luis Diaz is from.

social media mentions
of Liverpool  & Standard Chartered

Hashtags
Liverpool & #StandRed - 2,600 posts

Liverpool & #SCstays - 3,400 posts

Negative sentiment surrounded news that Liverpool had
been urged by politicians to drop the company as a sponsor
as the bank faced a backlash for endorsing China’s “brutal
human rights abuses” in Hong Kong. A professor of sport
shared the news and tweeted: “Geopolitical economy of sport
- another sport laundry analogy…As with sport washing,
operating environment becoming increasingly sensitive,
complex, difficult to navigate.”

The “Bank More Score More” campaign gathered 7,000
mentions over the season. Users also interacted with the
company sharing updates on the Player Of The Month and
Player Of The Year.

Kick Fossil Fuels Out of Football campaign group continued
to share posts against Standard Chartered’s sponsorship of
the club.

Social Media Reaction 
& Sentiment

Sentiment
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https://twitter.com/JNETTEKWAKYE/status/1588128651278778373
https://twitter.com/karachiunitedfc/status/1625450827488940034
https://twitter.com/Watch_LFC/status/1547491660107550720
https://twitter.com/BlueWolf_09/status/1548254127821430784
https://www.reddit.com/r/LiverpoolFC/comments/vypki1/liverpool_agree_new_shirt_sponsor_deal_with/
https://twitter.com/Simon_Hughes__/status/1566668931913375745
https://twitter.com/AnfieldFootball/status/1566717818195918849
https://www.reddit.com/r/LiverpoolFC/comments/x69do6/simon_hughes_on_twitter_liverpools_shirt_sponsor/
https://twitter.com/Telegraph/status/1553115668073123843
https://twitter.com/Prof_Chadwick/status/1553431588079341568
https://twitter.com/atemuda_/status/1541724773562175492
https://twitter.com/AnfieldWatch/status/1616125773131268121
https://twitter.com/AnfieldWatch/status/1668634971635068929
https://twitter.com/KickFossilFuels/status/1669305056137551874


Due Diligence & Risk Analysis

RED FLAGS

Fined £220 million by US regulators after being found to
have laundered hundred of billions of pounds for Iran (The
Guardian)

Fined US $327 million for violating sanctions involving
payments from Iran, Burma, Libya and Sudan (CNN Money)

Fined £102.2 million by Financial Conduct Authority for
poor AML controls, operated under deferred prosecution
as these fines were handed down and in 2019, it was
reported that SC was expected to pay over USD 1 billion to
resolve all of the probes (FCA, Reuters)

Red Flags Ethics

Environment Human
Rights

Criminal
Litigation

 Named in ICIJ FinCEN Files, Pakistan subsidiary also named
(BuzzFeed, Pakistan Today Profit)

Bankers received biggest bonuses since the financial crisis
in 2023, sharing a pot of US $1.6 billion, after rising global
interest rates pushed its profits up 28% (The Guardian)

Forced to appoint self-regulation officials who report to US
authorities after Iranian money laundering episode (New
York Times)

Claimed it stopped breaking sanctions in 2014 (Forbes)

Signed letter in 2004 committing to comply with AML
procedures (The Federal Reserve Board)

Named in lawsuit accusing it of handing high-interest
loans to the apartheid-era government of South Africa
which was subject to sanctions (The Guardian)

ETHICS
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FinCEN leaks revealed that SC processed payments in
Jordan linked to terrorist financing (BBC, BBC)

https://www.theguardian.com/business/2012/aug/14/standard-chartered-pay-fine-regulator
https://money.cnn.com/2012/12/10/investing/standard-chartered-sanctions-iran/index.html
https://www.fca.org.uk/news/press-releases/fca-fines-standard-chartered-bank-102-2-million-poor-aml-controls
https://www.reuters.com/article/us-stanchart-sanctions-settlement-exclus-idUSKCN1RK26F
https://www.buzzfeednews.com/article/jasonleopold/fincen-files-financial-scandal-criminal-networks
https://profit.pakistantoday.com.pk/2020/09/21/six-pakistani-banks-named-in-fincen-leak/
https://www.theguardian.com/business/2023/feb/16/standard-chartered-profits-top-bankers-payout
https://www.nytimes.com/2012/08/15/business/standard-chartered-settles-with-new-york-for-340-million.html?hp
https://www.forbes.com/sites/francescoppola/2019/04/10/standard-chartered-banks-long-history-of-financial-crime/
https://www.federalreserve.gov/boarddocs/press/enforcement/2004/20041008/default.htm
https://www.theguardian.com/business/2003/may/20/southafrica.internationalnews
https://www.bbc.co.uk/news/world-middle-east-54235202
https://www.bbc.co.uk/news/uk-54226107


UK authorities rejected an application for a government-
backed £500 million loan to scandal-hit Greensill in 2020
after being approached by Standard Chartered (Global
Trade Review)

Named numerous times in ICIJ offshore leaks database (ICIJ
Offshore Leaks)

Subsidiary operated tax evasion scheme which led to US
$200 million fine for Kenyan company (ICIJ)

Financing of Indonesia project led to hundreds of people
being displaced through flooding caused by deforestation,
and the development of a coal mine will lead to thousands
of premature pollution-related deaths (Brandalism)

Loaned money to companies with palm oil subsidiaries
(Greenpeace Unearthed)

Investigation revealed €2.52 billion funding of companies
involved in deforestation (EuroNews)

Funding North Sea oil field development (Client Earth)

ETHICS
Shareholders called on bank to act on net zero promises
(Market Forces)

SC is the biggest UK financier for new coal plant developers in Asia

SC is financing coal companies undermining climate action such
as India’s Adani Group, which is constructing the controversial 60
megatonne-per-annum Carmichael mine in Australia

SC recently financed Adaro Energy, an Indonesian coal company
which SC’s own analysis shows has a business plan aligned with a
catastrophic 5-6°C of global warming

SC continues to fund oil and gas companies expanding the fossil
fuel industry, including Saudi Aramco, the world’s single biggest
polluting company

SC provided US $24.02 billion to the coal, oil and gas sectors since
the 2015 Paris Agreement was signed

ENVIRONMENT

HUMAN RIGHTS

Club urged by cross-party group of UK politicians to drop
partnership due to it being “complicit” in China’s
crackdown on pro-democracy protests in Hong Kong,
previously criticised by major shareholder over same issue
(The Telegraph)
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https://www.gtreview.com/news/europe/standard-chartered-applied-for-500mn-ukef-backed-greensill-loan-investigation-says/
https://offshoreleaks.icij.org/search?q=standard+chartered&c=&j=&d=
https://www.icij.org/investigations/mauritius-leaks/kenyan-firm-fined-for-elaborate-tax-evasion-scheme-routed-through-mauritius/
http://brandalism.ch/projects/footballs-dodgy-banks/
https://unearthed.greenpeace.org/2017/03/16/standard-chartered-hsbc-palm-oil-indonesia/
https://www.euronews.com/green/2021/10/21/european-banks-earning-eye-watering-sums-from-deforestation-new-report-finds
https://www.clientearth.org/latest/latest-updates/news/north-sea-oil-field-development-shows-banks-hypocrisy-over-climate/
https://marketforces.org.uk/news/standard-chartered-shareholders-challenge-bank-to-live-up-to-net-zero-promise-on-fossil-fuels/
https://www.telegraph.co.uk/business/2022/07/29/liverpool-fc-stained-sponsorship-deal-china-cheerleader-standard/


CRIMINAL LITIGATION

Fined £46.55 million by UK authorities for failing to comply
with transparency rules and regulatory reporting
governance (Bank of England, Bank of England)

Fined £20.4 million in 2020 for loans to a Turkish bank,
Denizbank, which was majority owned by Russian bank
Sberbank, subject to EU and US sanctions (Kirkland)

Fined US $300 million by New York regulators after failure
to comply with AML protocols originating in Hong Kong
and the UAE (Gulf News)

Fined US $13 million in 2020 for forex takeover rule
violations committed in 2007 when it bought a stake in
Tamilnad Mercantile Bank Ltd (Bloomberg)

US $250,000 fine imposed by Indian regulators in 2021
after delays in fraud reporting (Business Standard)
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https://www.bankofengland.co.uk/news/2021/december/pra-final-notice-to-standard-chartered-bank-dated-20-december-2021
https://www.bankofengland.co.uk/-/media/boe/files/prudential-regulation/regulatory-action/final-notice-from-pra-to-standard-chartered-bank.pdf
https://www.kirkland.com/publications/kirkland-alert/2020/04/ofsi-fines-standard-chartered-bank
https://gulfnews.com/business/banking/standard-chartered-fined-300m-over-laundering-controls-1.1374376
https://www.bloomberg.com/news/articles/2020-09-08/standard-chartered-is-fined-13-6-million-in-india-for-2007-deal#xj4y7vzkg
https://www.business-standard.com/article/finance/reserve-bank-of-india-imposes-rs-2-cr-penalty-on-standard-chartered-bank-121012101369_1.html
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8
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Signed in 2009, Etihad’s sponsorship of Manchester City
became a 10-year deal in 2011 also including naming rights
for the stadium. In February 2020, investigations by UEFA's
Club Financial Control Body (CFCB) fined the club following
allegations that the sponsorship was in fact financed by the
Abu Dhabi government. The CFCB suspended the team for
two years, but the ban was later overturned.
(Statista, The Guardian, Football Insider 24/7)

SHIRTSLEEVE
817,600 followers 

4.9 million followers 

1.9 million followers 234,000 followers 

370,300 followers 

Social Media Activation 

Brand activations over the season
47 posts

Potential brand exposure
8.2 million users

Etihad created different formats across its channels to promote
Manchester City, such as ‘Travel Tales’ on YouTube and ‘Guess
The Country’ challenge on Facebook.

Value of  Etihad sponsorship

67.5 million

Manchester City 
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https://www.statista.com/statistics/254569/manchester-city-revenue-from-kit-sponsorship/#:~:text=The%20statistic%20shows%20the%20revenue,its%20main%20jersey%20sponsor%20Etihad.
https://www.theguardian.com/football/2020/feb/18/manchester-city-could-face-new-uefa-investigation-into-abu-dhabi-sponsors-football
https://www.footballinsider247.com/man-city-have-likely-sealed-400m-plus-sponsor-deal-plumley/
https://www.facebook.com/etihad/videos/830582401797629/
https://www.tiktok.com/@etihad/video/6974742221169970434?lang=en
https://www.youtube.com/watch?v=aellnRCRj4g
https://www.facebook.com/watch/?v=5732432400118015&ref=sharing


Fans engaged with the brand’s posts over the months, with
over 3,000 posts shared for the choice of the Player Of The
Season.

55,200

Social media mentions of Etihad and Manchester City
increased and sentiment became largely positive compared
with the previous season.

Users focussed on matches and events at the stadium in
partnership with the company. 

Thousands of posts celebrated the club’s victory in the
Premier League and Champions League and included
numerous pictures of the Etihad plane carrying the team.

social media mentions
of Manchester City & Etihad

Hashtags & Associated Keywords
Manchester City & #CityzensGiving - 147 posts

Manchester City & #ManCity - 6,300 posts

Social Media Reaction 
& Sentiment

Sentiment
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https://twitter.com/Lu_Class_/status/1622246689481412608
https://twitter.com/UAE_Forsan/status/1666399604915699713
https://twitter.com/BallinKy_/status/1656636707045867523
https://twitter.com/pattomaths/status/1621810310851051520
https://docs.google.com/document/d/1ia7szwYA0mouZgjuLrfGP2jMKXen3qBo1cmLx5DRD3Y/edit#CityzensGiving
https://twitter.com/KiePhotos/status/1667901637132779520
https://twitter.com/AvSourceNews/status/1667653392607453187
https://twitter.com/AAudhli/status/1667767623902191616


Due Diligence & Risk Analysis

ETHICS

Questions whether Manchester City sponsorship helps
club evade FFP (Bleacher Report)

Acccused of inflating income figures to comply with FFP
(Marca)

Chairman of Etihad Aviation Group is a member of the Abu
Dhabi Executive Council along with the Manchester City
chairman; Abu Dhabi Executive Council expressed the aim
is assisting the ruler of Abu Dhabi “to carry out his duties
and powers” and “achieve the general well-being of the
country.” It is answerable to its chair, Mohamed bin Zayed
Al (The Athletic)

Red Flags Ethics

Environment Human
Rights

Criminal
Litigation

Nahyan, the brother of City’s owner Sheikh Mansour, is also
the Crown Prince of Abu Dhabi (The Athletic)

Organised bail-breach in the US for one of its pilots who
allegedly committed racially-motivated attack (Court
House News)

US carriers allege government support contravenes fair
competition rules (Transportation Research Board)

Cut jobs due to huge pandemic losses of US $1.7 billion,
previously cut jobs as growth slowed (Reuters, Al Arabiya,
Bloomberg)

Accused of favouring UAE nationals (Law360)

ENVIRONMENT

UAE is the world's sixth biggest aviation CO2 polluter, (S&P
Global, ICCT)

“Sustainable aviation” adverts banned in the UK for
misleading consumers of the environmental impact of
flying (The Guardian)
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https://theathletic.com/3120837/2022/02/17/special-report-manchester-citys-sponsors-the-links-to-abu-dhabi-and-what-it-means-for-newcastle-united/
https://theathletic.com/3120837/2022/02/17/special-report-manchester-citys-sponsors-the-links-to-abu-dhabi-and-what-it-means-for-newcastle-united/
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https://www.spglobal.com/commodityinsights/en/market-insights/latest-news/coal/120820-analysis-uaes-nascent-path-to-sustainable-aviation-fuel-use-seen-pockmarked-with-hurdles
https://theicct.org/sites/default/files/publications/CO2-commercial-aviation-oct2020.pdf
https://www.theguardian.com/business/2023/apr/12/etihad-airways-sustainable-aviation-ads-banned-uk


HUMAN RIGHTS

Economic success of Abu Dhabi intrinsically linked to
kafala system (Americans for Democracy & Human Rights
in Bahrain)

Etihad staff made criminal complaint regarding army
veteran’s comments leading to his detention (Paddle Your
Own Kanoo)

Accused of having sexist and homophobic employment
policies, though this was denied (Business & Human Rights
Research Centre, Huffington Post)

Denied that it forced flight attendants to live in
“confinement in secure compounds” (Aviation Business
ME)
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https://www.adhrb.org/2019/05/uae-migrant-and-domestic-workers-abuse/
https://www.paddleyourownkanoo.com/2022/03/09/british-army-veteran-banged-up-in-abu-dhabi-because-he-feared-there-was-a-bomb-on-his-etihad-airways-plane/
https://www.business-humanrights.org/en/latest-news/us-flight-attendant-unions-say-gulf-airlines-have-sexist-and-anti-gay-employment-policies/
https://www.huffingtonpost.co.uk/2015/04/07/nicole-kidman-etihad-airways-un-women-goodwill_n_7016742.html
https://www.aviationbusinessme.com/airlines/business/content-384697
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TeamViewer and Manchester United's five-year shirt
sponsorship agreement started with the 2021/2022 season,
becoming the biggest shirt-only deal in the Premier
League. However, it was announced during this season that
the parties had agreed to end the sponsorship ahead of its
expiration date, with the option for the club to buy back the
rights to the shirt front sponsorship.
(Sky Sports, Manchester United, Sky Sports)

SHIRTSLEEVE
50,900 followers 

2.6 million followers 

65,300 followers 31,000 followers 

- followers 

Social Media Activation 

Brand activations over the season
23 posts

Potential brand exposure
2.7 million users

TeamViewer shared 23 updates on Manchester United over the
season including videos for the release of the new kits and
celebrating the best moments from matches and training.

Value of TeamViewer sponsorship

47 million

Manchester United
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https://www.skysports.com/football/news/11667/12250656/manchester-united-agree-235m-shirt-sponsorship-contract-with-teamviewer-from-next-season-in-five-year-deal
https://www.manutd.com/en/news/detail/teamviewer-unveiled-as-new-shirt-partner-of-man-utd
https://www.skysports.com/football/news/11095/12769103/manchester-united-to-end-front-of-shirt-sponsorship-deal-with-teamviewer
https://www.facebook.com/photo/?fbid=590470153109422&set=a.566664775489960
https://www.instagram.com/p/Cfv07PXoZl9/
https://www.youtube.com/watch?v=ryDdoB8ARmE


Hashtags
 

Others invited followers to boycott the sponsors too for their
association with the club.

In December, several sources reported that the two parties
had agreed to an early end of the deal, with many users
calling the club “a sinking ship”. Volumes of online
conversation started to spike, with Twitter users discussing
who might become the new sponsor.

#BringingYouCloser posts introducing new players saw
positive engagement from fans.

118,900

Manchester United and TeamViewer’s partnership was the
second most discussed over the season as volumes doubled
compared to the previous one. Sentiment remained highly
negative.

In early August 2022, news that TeamViewer did not intend to
renew the deal started to circulate on social media, with
many reporting that the company attributed the loss in value
and stock price drop to the sponsorship.

In the following two weeks, volumes increased with over
10,800 mentions including the hashtags #EmptyOldTrafford
and #GlazersOut attributing the fault of the end of the deal to
the club’s ownership and calling all sponsors to dissociate
from Manchester United’s owners.

social media mentions
of Manchester United & TeamViewer

#BringYouCloser - 44,600 posts
#GlazersOut - 16,000 posts

Social Media Reaction 
& Sentiment

Sentiment
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https://twitter.com/RedDevilAvish/status/1544144433322819584
https://twitter.com/ManUtdMEN/status/1555241882980081671
https://twitter.com/samuelluckhurst/status/1603501042586587138
https://twitter.com/radhun/status/1555479629225332736
https://twitter.com/SkySportsNews/status/1603664991298719745
https://twitter.com/ManUtdInPidgin/status/1552718965692063746
https://twitter.com/ManUtdMEN/status/1555241882980081671
https://twitter.com/FTransferNews/status/1555504698014273538
https://twitter.com/SunManUtd/status/1555433672614068224
https://twitter.com/danmufc1976/status/1557093376058658817
https://twitter.com/Glazerspissoff/status/1566030479077277697
https://twitter.com/paulmcl20141/status/1557684242359980032
https://twitter.com/sistoney67/status/1603501373286383618
https://twitter.com/UtdPlug/status/1594442832223391744


Ethics

Due Diligence & Risk Analysis

Red Flags Ethics

Environment Human
Rights

Criminal
Litigation
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https://twitter.com/sistoney67/status/1603501373286383618
https://twitter.com/JayFowler_7/status/1576595645514645504
https://twitter.com/Lu_Class_/status/1651648373835874304


Twitter
152

Facebook
124

Instagram
75

KIT

The sponsorship agreement between Newcastle United
and Fun88 was initially signed in 2017 and extended in
2020. At the end of the past season, the club announced
the deal would not continue after this one and it was later
confirmed that Fun88 will remain as the club’s Asian
betting partner only. 
(SportsPro Media, SportsPro Media)

SHIRTSLEEVE
102,600 followers 

27,000 followers 

23,500 followers 9 followers 

- followers 

Social Media Activation 

Brand activations over the season
351 posts

Potential brand exposure
153,109 users

Fun88 actively promoted Newcastle over the season with
regular pictures and graphics providing updates on the team’s
results. Posts on the release of the new kits at the beginning of
the season resulted in high engagement, particularly after the
release of the special fourth kit to be used against Brighton.

Value of Fun88 sponsorship
(reported as £8 million per year)

Undisclosed

Newcastle United

Footy Hedlines
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https://www.sportspromedia.com/news/newcastle-united-fun88-betting-shirt-sponsor-puma-extended-deal/
https://www.sportspromedia.com/news/newcastle-united-shirt-sponsor-fun88-saudi-arabia-pif/
https://twitter.com/fun88eng/status/1662873657150955524
https://www.instagram.com/p/ChCrvBajJIt/?hl=en
https://www.instagram.com/p/CgkAVItD7bK/?hl=en
https://twitter.com/pmacuch/status/1557401688914419713


Fun88 competitions, giveaways and Player of the Month
awards generated high volumes of engagement, on Twitter
in particular, with numerous posts praising the brand’s fan
engagement. A charity challenge sponsored by Fun88
between co-owners Mehrdad Ghodoussi and Jamie Reuben
saw significant pickup among fans.

Pictures of issues with some of the shirts and kits ordered by
fans circulated during the year, with some noticing their shirt
arrived without the Fun88 logo. While some online posts also
accused kit supplier Castore of having sent out poor-quality
products, it was later revealed these were fake shirts
manufactured by a Chinese supplier.

Some users reported the existence of fake Fun88 accounts
and scams targeting Newcastle fans. 

242,800

Mentions of Newcastle and the Fun88 partnership increased
exponentially becoming the most discussed over the season,
with news of the end of the agreement and the search for a
new sponsor dominating conversation. While sentiment was
strongly negative during the past season, the brand saw a
shift to a positive perception among fans.

Numerous users shared updates about the end of the deal,
expressing their sadness at the news and expressing
happiness that the brand would stay on as official Asian
betting partner recognising its many years of commitment to
the club. 

social media mentions
of Newcastle United & Fun88

Social Media Reaction 
& Sentiment

Hashtags
Newcastle United & #CarabaoCup - 28,000 posts

Newcastle United & #Fun88 - 7,500 posts

Sentiment
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https://twitter.com/ToonPolls/status/1665686626884878336
https://twitter.com/ToonPolls/status/1665686626884878336
https://twitter.com/ToonPolls/status/1665686626884878336
https://twitter.com/NewcastleRooter/status/1566062802955079682
https://twitter.com/ToonPolls/status/1665686626884878336
https://twitter.com/ToonPolls/status/1665686626884878336
https://twitter.com/ToonMouthTyne/status/1659657553700089856
https://twitter.com/DEalesNUFC/status/1660615887219568642
https://twitter.com/K3iranB0we/status/1542141974693675010
https://www.footyheadlines.com/2022/07/castore-send-out-various-newcastle-kits-with-severe-quality-problems.html
https://twitter.com/Lishman86/status/1608507365225287681
https://twitter.com/penshawlocal/status/1589944591049900033
https://twitter.com/cramzy07/status/1589964118534295555
https://twitter.com/NUFC360/status/1597321261763264513
https://twitter.com/NUFC360/status/1665686664864227330
https://twitter.com/toonarmy_com/status/1661263182273339392
https://twitter.com/ToonMouthTyne/status/1665682837780017153


Due Diligence & Risk Analysis

ETHICS

White labelled via TGP Europe which is based in the Isle of
Man, a tax haven (Gambling Commission)

TGP Europe’s Hong Kong-based likely former UBO, LET
Group Holdings, linked to organised crime and money
laundering. LET Group’s former CEO, Chau Cheok-Wa was
convicted of illegal gambling, fraud and involvement in a
criminal Organisation in January 2023 (InsightX)

Overseas website says it is operated by a Montonegran
firm in cooperation with OG GLOBAL ACCESS LIMITED
which is based in the British Virgin Islands, a tax haven
(Fun88)

Red Flags Ethics

Environment Human
Rights

Criminal
Litigation

The website’s own terms reference Welton Play Ltd which
is also based in the Isle of Man. The registered address for
Welton Play Ltd features on ICIJ offshore leaks database.
Welton Holding Limited is also based at the same address
(Fun88, Open Corporates, ICIJ Offshore Leaks, Open
Corporates)

Overseas website says it is the “Best Sports Betting Website
In India & Asia”; it offers Kabaddi betting and it is partnered
with the CPL – the legality of gambling in India is complex
(Fun88, TGP Europe)
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https://www.gamblingcommission.gov.uk/public-register/business/detail/domain-names/38898
http://www.fun88.com/
https://www.fun88.co.uk/terms-and-conditions
https://opencorporates.com/companies/im/123849C
https://offshoreleaks.icij.org/nodes/14031647
https://opencorporates.com/companies/im/123348C
http://www.fun88.com/
https://tgpeurope.com/partners/fun88/
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Nottingham Forest started the season without a front-of-
shirt sponsor. In December 2022, it announced the
donation of the space for the rest of the season to UNHCR
UK, the UN Refugee Agency, “as a sign of solidarity with
those forced to flee their homes and communities.” 
(Sport Business) 

SHIRTSLEEVE
2.8 million followers 

4 million followers 

1.9 million followers 183,000 followers 

1.5 million followers 

Social Media Activation 

Brand activations over the season
13 posts

Potential brand exposure
10.4 million users

UNHCR shared a few updates on Nottingham over the season
both on its global and UK accounts, including videos
spotlighting refugee footballers and raising awareness of what
it means for refugees to flee conflict.

Value of UNHCR sponsorship
(donated in December 2022)

Donation

Nottingham Forest

Nottingham Forest
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-

https://www.sportbusiness.com/news/nottingham-forest-donates-front-of-shirt-to-unhcr/
https://twitter.com/UNHCRUK/status/1656914545221287936
https://twitter.com/Refugees/status/1614243810527117313
https://www.instagram.com/p/CqxoZSYIH_k/?hl=en
https://www.facebook.com/reel/1907234642992653


Following Match of the Day presenter Gary Lineker’s
suspension from the BBC for criticising the language used by
UK ministers when discussing the asylum policy, several users
questioned whether the BBC would stop showing
Nottingham matches because of their support of UNHCR or
blur the logo on the shirts.

2,700

Conversation was low over the season and concentrated in
December around the announcement of the partnership,
seeing highly positive sentiment. Numerous fans expressed
their pride at the club’s decision to donate the space to
UNHCR and sport media sources reported the news. 
Reddit users also supported the decision, with one stating:
“Glad we're putting the shirt space to positive use and not
another betting company.” ForestFanTV creator set up a Just
Giving page inviting followers and fans to also donate to
support UNHCR.

social media mentions
of Nottingham Forest & UNHCR

Social Media Reaction 
& Sentiment

Nottingham Forest & #UNHCR  - 213 posts

Hashtags & Associated Keywords
Nottingham Forest & #WithRefugees - 593 posts

Sentiment
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https://twitter.com/clairerowanlewi/status/1612503276695523534
https://twitter.com/AdamEdw/status/1634259572826288131
https://twitter.com/Rob_Marron/status/1634322206791544834
https://twitter.com/the_forest_guy/status/1634247232823107587
https://twitter.com/BBCRNS/status/1605805332021710848
https://twitter.com/clairerowanlewi/status/1612503276695523534
https://twitter.com/ccreweread/status/1607848080832970759
https://twitter.com/talkSPORT/status/1606186594221936640
https://www.reddit.com/r/soccer/comments/zsgely/official_nottingham_forest_announced_shirt/
https://twitter.com/OfficialFFTV/status/1605896094977867780
https://www.justgiving.com/page/wolverine-youtube-1671699049533?utm_source=copyLink&utm_medium=one_page&utm_content=page%2Fwolverine-youtube-1671699049533&utm_campaign=pfp-share&utm_term=9d2d8b8ac6da483c8f03d7109ad8f1f4
https://twitter.com/FFTV_Forest_Ant/status/1605898728111579136


ETHICS

2021 UN audit found agency had mismanaged up to $214
million in Ugandan “ghost refugee” scandal (The New
Humanitarian)

Accused of failing to act on whistleblower reports (NBC
News)

Red Flags Ethics

Environment Human
Rights

Criminal
Litigation
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Due Diligence & Risk Analysis

HUMAN RIGHTS

Facilitated unsafe return of Rohingyas to Myanmar
beginning in 1994 (Stimson)

Alleged to have improperly collected biometric data of
Rohyingya’s and later sharing it with the Myanmar
government without the Rohingya’s consent (ODI)

Failed to prosecute claims against 67 workers who
engaged in sexually exploitative relationships with refugee
children (Huffington Post)

Workforce alleged to have engaged in sexual harassment,
exploitation and abuse (refliefweb)

Sudan staff member solicited bribes from refugees for
resettlement in Western countries (Journalists for
Transparency)

Refugee Status Determination mechanism criticised for
failing to implement basic standards of procedural fairness
(Semantic Scholar)

https://www.thenewhumanitarian.org/investigation/2022/12/07/Uganda-UNHCR-refugee-fraud-corruption
https://www.nbcnews.com/news/world/asylum-sale-whistleblowers-say-u-n-refugee-agency-does-not-n988391
https://www.stimson.org/2020/breaking-a-cycle-of-exodus/
https://odi.org/en/insights/although-shocking-the-rohingya-biometrics-scandal-is-not-surprising-and-could-have-been-prevented/
https://www.huffingtonpost.co.uk/entry/un-sex-for-food-scandal-aid-organisations_uk_5b0cf386e4b0fdb2aa56266b
https://reliefweb.int/report/world/tackling-sexual-exploitation-and-abuse-and-sexual-harassment-unhcr-information-note
https://j4t.org/toolkit/stories/asylum-for-sale-un-probe-finds-sudan-staff-member-solicited-bribes-from-refugees/
https://www.semanticscholar.org/paper/The-Beleaguered-Gatekeeper%3A-Protection-Challenges-Kagan/34a7dfca309138d8d7808bddeb26c6228261dde0?p2df
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After an initial one-year agreement, in 2021 Southampton
announced a record-breaking three-year extension for its
shirt sponsorship with Sportsbet.io. The deal includes the
option for the club to be paid performance-related bonuses
in Bitcoin.
(The Athletic, Southampton FC)

SHIRTSLEEVE
51,100 followers 

20,000 followers 

61,900 followers 194 followers 

11,200 followers 

Social Media Activation 

Brand activations over the season
102 posts

Potential brand exposure
144,394 users

Sportsbet.io posted different formats across its platforms
promoting Southampton using the hashtag #SaintsFC. Updates
included the promotion of an NFT collection and challenges on
Instagram and YouTube.

Value of Sportsbet.io sponsorship
(reported as £8 million per year)

Undisclosed

Southampton
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https://theathletic.com/news/southampton-sponsorship-sportsbet-new-deal/j1YrKTsuae5d/
https://www.southamptonfc.com/news/2021-04-08/southampton-fc-renew-partnership-with-sportsbetio
https://www.youtube.com/watch?v=8PHs4ndfi-U
https://www.instagram.com/p/CfeKytls50_/?hl=en
https://www.instagram.com/p/CpqAT_8jMLw/?hl=en
https://www.youtube.com/watch?v=6eiwqT8saaA


Hashtags
#PremierLeagueWithCrypto - 243 posts

#SaintsFC - 218 posts

6,900

Online conversation around the partnership decreased
compared with the previous season with largely neutral
sentiment. 

As its official betting partner, Sportsbet.io promoted Arsenal
in a higher number of updates than Southampton but some
of Arsenal’s posts promoted joint collaborations for fan
engagement. 

Several users on Twitter invited followers to bet on
Southampton matches using Sportbet.io with the hashtag
#PremierLeagueWithCrypto. Users posted predictions on the
team on Bitcoin forums mentioning bets on Sportsbet.io

social media mentions
of Southampton & Sportsbet.io

Social Media Reaction 
& Sentiment

Discussion on the upcoming ban on gambling sponsors
mentioned that the agreement between Sportsbet.io and
Southampton is coming to an end after the 2023/2024
season.

A few posts thanked Sportsbet.io for funding the revamp of
the Northam Social Club to launch the Saints Social Club.

Sentiment
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https://twitter.com/josephmdurso/status/1541687865566007298
https://twitter.com/Arsenal/status/1649427779669356544
https://twitter.com/JustDirmax/status/1548628193824985089
https://bitcointalk.org/index.php?topic=5410982.new
https://twitter.com/JustSaints_/status/1646511544631726081
https://twitter.com/sarah_batters/status/1563841266479255555
https://twitter.com/SouthamptonFC/status/1562423941532041216
https://twitter.com/JustSaints_/status/1656213521670062080


Due Diligence & Risk Analysis

ETHICS

White labelled via TGP Europe which is based in Isle of
Man, a tax haven (Gambling Commission)

TGP Europe’s Hong Kong-based likely former UBO, LET
Group Holdings, linked to organised crime and money
laundering. LET Group’s former CEO, Chau Cheok-Wa was
convicted of illegal gambling, fraud and involvement in a
criminal Organisation in January 2023 (InsightX)

Subsidiary of the Coingaming Group, whose investors Yolo
Group/Yolo Investments were reportedly incorporated in
Malta, a tax haven (Crunchbase, Yolo, e-krediidiinfo, Yolo,
Pitchbook)

Red Flags Ethics

Environment Human
Rights

Criminal
Litigation

When accessed from outside the UK, its website promotes
gambling with cryptocurrency. It also says that it is owned
and operated by mBet Solutions NV which is based in
Curaçao – Curaçao is a tax haven (Sportsbet.io)

Non UK-website also says that payments are operated by
Medium Rare Limited which is based in Cyprus, another tax
haven (Sportsbet.io)

Blacklisted by Swiss regulators (iGaming Business)
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https://www.gamblingcommission.gov.uk/public-register/business/detail/domain-names/38898
https://www.crunchbase.com/organization/coingaming
https://yolo.com/
https://www.e-krediidiinfo.ee/14972698-Yolo%20Investments%20O%C3%9C
https://careers.yolo.com/locations/malta
https://pitchbook.com/profiles/investor/267389-20
https://sportsbet.io/
https://sportsbet.io/
https://igamingbusiness.com/legal-compliance/swiss-regulators-expand-online-gambling-blacklists-2/
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AIA's sponsorship deal with Tottenham Hotspur started in
2014/2015 and has been extended to run until the
2026/2027 season. The brand also signed forward Son
Heung-min and midfielder Cho So-hyun as official
ambassadors.
(Independent, SportsPro Media, Korea Times)

SHIRTSLEEVE
1,992 followers 

1.4 million followers 

17,100 followers 3,170 followers 

- followers 

Social Media Activation 

Brand activations over the season
65 posts

Potential brand exposure
1.4 million users

AIA posts promoting the club mainly featured Harry Kane and
Son Heung-min as Kane was announced as a new AIA
Ambassador and Son continued in the same role. The company
created several high-quality videos on its channels featuring
players including AIA Voices, The Check-In, Mental Health
Discussion.

Value of AIA sponsorship

40 million

Tottenham Hotspur

65

https://www.independent.co.uk/sport/football/premier-league/tottenham-transfer-news-spurs-aia-320-million-shirt-sponsorship-a9020316.html
https://www.sportspromedia.com/news/tottenham-aia-shirt-sponsorship-320-million-2027/
https://www.koreatimes.co.kr/www/biz/2021/12/126_319781.html
https://www.facebook.com/watch/?v=1287418762170278
https://www.tiktok.com/@aiasingapore/video/7230720610974960897
https://twitter.com/AIAGroupLimited/status/1616258745214062592
https://www.instagram.com/p/Cs7v5SWv02D/?hl=en
https://www.instagram.com/p/CmGA59VpgzU/?hl=en
https://www.instagram.com/p/Cga6xxdDHtw/?hl=en


Hashtags
#SandaraPark  - 1,100 posts

#산다라박 - 1,100 posts 

7,600

Social media conversation around the partnership increased
during this season, with sentiment being mixed.

In October 2022, British politicians called on Tottenham to
sever ties with AIA and accused the club of “collaborating
with supporters of human rights abuses in Hong Kong” as the
company has “supported Hong Kong’s national security law”.
The news generated discussions among users who pointed
out how other sponsors in the Premier League are connected
to controversial governments. 

social media mentions
of Tottenham Hotspur & AIA 

Social Media Reaction 
& Sentiment

Sentiment
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In October 2022, British politicians called on Tottenham to
sever ties with AIA and accused the club of “collaborating
with supporters of human rights abuses in Hong Kong” as the
company has “supported Hong Kong’s national security law”.
The news generated discussions among users who pointed
out how other sponsors in the Premier League are connected
to controversial governments. 

https://www.instagram.com/p/CryGeZipVuY/
https://www.reddit.com/r/coys/comments/yif07t/comment/iuiafn0/?utm_source=share&utm_medium=web3x&utm_name=web3xcss&utm_term=1&utm_content=share_button
https://twitter.com/TheSpursWatch/status/1586983578226892801
https://twitter.com/man12642556/status/1587330807798046720
https://www.reddit.com/r/coys/comments/yif07t/british_politicians_have_called_on_spurs_to_cut/
https://twitter.com/MattyFrench82/status/1587083939482664962
https://twitter.com/TheSpursWatch/status/1586983578226892801
https://twitter.com/man12642556/status/1587330807798046720
https://www.reddit.com/r/coys/comments/yif07t/british_politicians_have_called_on_spurs_to_cut/
https://twitter.com/MattyFrench82/status/1587083939482664962
https://www.reddit.com/r/coys/comments/yif07t/comment/iuiafn0/?utm_source=share&utm_medium=web3x&utm_name=web3xcss&utm_term=1&utm_content=share_button


Due Diligence & Risk Analysis

ETHICS

Admitted overcharging or wrongly ending cover for
customers (Stuff)

Sued by elderly couple over employee’s fraudulent
insurance plan (Marketing Interactive)

Breached regulatory requirements in Malaysia by failing to
review supervisors (Today Online)

Admitted making false and misleading representations to
customers (Financial Markets Authority New Zealand)

Red Flags Ethics

Environment Human
Rights

Criminal
Litigation

Criticised by Tottenham fans over US $3 billion coal
investment holding, agreed to pull out of all coal
investments by 2028 (The Guardian)

Shareholder BlackRock faces questions about
environmental record (BlackRock’s Big Problem)

ENVIRONMENT

67

HUMAN RIGHTS

Group of UK politicians urged Tottenham to drop
sponsorship due to AIA’s public support of Hong Kong’s
national security law, which made it harder for citizens to
protest and resulted in the closure of unions, independent
media and civil society groups (Evening Standard)

UK MP lobbied for care insurance whilst holding AIA stake
(Open Democracy)

https://www.stuff.co.nz/business/industries/125904006/aia-admits-it-misled-customers-overcharging-or-wrongly-ending-cover
https://www.marketing-interactive.com/can-insurance-companies-really-afford-publicised-legal-battles
https://www.todayonline.com/singapore/aia-prudential-aviva-reprimanded-authorities-breaching-regulatory-requirements
https://www.fma.govt.nz/news/all-releases/media-releases/aia-misleading-representations-to-customers/
https://www.theguardian.com/environment/2020/nov/24/aia-sponsorship-is-stain-on-spurs-shirts-say-kick-out-coal-campaigners
https://blackrocksbigproblem.com/
https://www.standard.co.uk/sport/football/tottenham-aia-sponsor-china-human-rights-b1036398.html
https://www.opendemocracy.net/en/ournhs/mp-with-stake-in-giant-health-insurer-lobbied-for-australian-style-care-insurance/
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Betway became West Ham's shirt sponsor in 2015, with a
deal which has since been extended multiple times,
currently until 2025, raising its yearly value over time. The
company has also created fan engagement initiatives for
the club such as the Betway Academy and Betway Fan Taxi. 
(SportsPro Media)

SHIRTSLEEVE
131,400 followers 

206,000 followers 

13,600 followers 22,700 followers 

- followers 

Social Media Activation 

Brand activations over the season
28 posts

Potential brand exposure
373,300 users

Betaway ran several giveaways for West Ham fans over the
season, offering shirts and match tickets and creating bespoke
content such as The Karaoke Cup video with fans.

Value of Betway sponsorship
(reported as £10 million)

Undisclosed

West Ham United
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Footy Headlines

https://www.sportspromedia.com/news/west-ham-betway-record-shirt-sponsor/
https://www.instagram.com/p/Cfv9zuRqyde/
https://twitter.com/betway/status/1554423053047808000
https://www.youtube.com/watch?v=c8NK9jgCWLI


Conversation around the upcoming gambling sponsorship
ban in the Premier League included Twitter users noting this
would mean the end of the partnership with Betway and
postulating alternative solutions.

13,900

Online conversation around West Ham and Betway decreased
during the season and focussed on Betway’s £400,000 fine by
the Gambling Commission for marketing on the kids' section
of the club's website, which attracted negative sentiment.  

A fans petition on 38 Degrees – “West Ham United FC: Kick
gambling ads out of football!” – collected almost 3,000
signatures and circulated on social media with some asking
the players to sign it too. 

social media mentions
of West Ham United & Betway

Social Media Reaction 
& Sentiment

Hashtags
West Ham United & Betway Cup - 129 posts

West Ham United & #Betway - 76 posts 

Sentiment
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https://twitter.com/WestHamWayCom/status/1647130486630756353
https://twitter.com/DavidGreenwooda/status/1646637430903021569
https://twitter.com/TheAthleticFC/status/1572607703150694400
https://twitter.com/BBCSport/status/1572712273398726656
https://you.38degrees.org.uk/petitions/west-ham-united-fc-kick-gambling-ads-out-of-football
https://twitter.com/gillsy1002_/status/1555563769354395649
https://twitter.com/alistairmagowan/status/1572482422184321025
https://twitter.com/Benizzle19/status/1556271210794827777


Due Diligence & Risk Analysis

Red Flags Ethics

Environment Human
Rights

Criminal
Litigation

Received record fine for failure to comply with AML and
customer protection checks (BBC, Gambling Commission)

Assigned addicts ‘VIP managers’ and offered promotions to
keep them betting (Daily Mail)

Forced punter to spend £10,000 on auditing his own
finances in order to access £108,000 in winnings (The
Guardian)

Fined £400,000 by Gambling Commission for advertising
on children’s section of West Ham’s website (The Guardian)

Partnered with company stripped of UK gambling licence
(Gambling Insider)

Advert featuring Declan Rice banned after it contravened
rules on using under-25s (Evening Standard)

Fined for breaching Swedish local gambling regulations
and banned from operating in Lithuania  (iGaming Next,
Gaming Control Authority Lithuania)

Kenyan licence reinstated after BW agreed with Kenyan
government to tax winnings at 20 per cent (SBC News)

CVC Capital Partners, which hold an interest in Betway,
owns Gujurat Titans in the IPL; gambling illegal in the
Indian province of Gujurat (Mykhel)

ETHICS
Registered in Malta, a tax haven, named in ICIJ offshore
leaks database – directors and affiliate companies have
numerous mentions on database (Betway, ICIJ Offshore
Leaks)

Holding company is based in Guernsey which is
considered a tax haven (Super Group)

Shareholders listed in the BVI, and Malta, both have
interests in the same companies (ICIJ Offshore Leaks, ICIJ
Offshore Leaks)

Faced sanctions in Belgium due to opaque ownership
structure and source of funds (ICE365)
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https://www.bbc.co.uk/news/business-51850040
https://www.gamblingcommission.gov.uk/public-register/business/detail/actions/39372
https://www.dailymail.co.uk/news/article-7900855/Secret-emails-expose-tricks-Betway-help-losers-stay-gambling.html
https://www.theguardian.com/sport/2020/jun/22/betway-dispute-highlights-problem-of-punters-gaining-access-to-winnings
https://www.theguardian.com/business/2022/sep/21/betway-fined-advertising-children-pages-west-ham-website-gambling
https://www.gamblinginsider.com/news/3819/betway-joins-forces-with-controversial-affiliate-program-provider
https://www.standard.co.uk/news/uk/betway-advert-featuring-footballer-declan-rice-banned-because-he-is-under-25-years-old-a4328981.html
https://igamingnext.com/news/betfair-betway-and-skillonnet-ordered-to-pay-fines-in-sweden-after-appeals-are-quashed/
https://lpt.lrv.lt/en/legal-information/the-recommendations-for-entities-organizing-games-on-prevention-of-money-laundering/list-of-illegal-gambling-operators
https://sbcnews.co.uk/sportsbook/2019/09/05/kenya-bclb-reinstates-betways-licence-after-20-tax-introduction/
https://www.mykhel.com/cricket/ipl-2022-cvc-capitals-link-with-betting-companies-gives-away-to-controversy-bcci-allays-concern-177262.html
https://betway.com/
https://offshoreleaks.icij.org/nodes/55033014
https://www.sghc.com/about-us
https://offshoreleaks.icij.org/nodes/55033014
https://offshoreleaks.icij.org/nodes/56081600
https://ice365.com/news/betway-facing-belgian-sanctions/
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Becoming principal sponsor for West Ham in the 2022/2023
season, AstroPay secured its place on the front of Wolves’
shirts for the men’s and women’s first-teams, under-23s,
and a range of replica kits across all ages. The deal also
included the brand featuring on the shirts of the club’s
European esports teams.
(Wolverhampton Wanderers, SportCal)

SHIRTSLEEVE
13,100 followers 

113,713 followers 

34,000 followers 17,800 followers 

- followers 

Social Media Activation 

Brand activations over the season
10 posts

Potential brand exposure
178,613 users

Promoting its partnership with the club, Astropay launched the
Wolves debit card on social media offering cashback to fans. Its
YouTube channel included a behind-the-scenes video of the kit
launch.

Value of AstroPay sponsorship
(reported as £8 million per year)

Undisclosed

Wolverhampton
Wanderers 
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https://www.wolves.co.uk/news/club/20220707-astropay-become-wolves-new-principal-partner/
https://www.sportcal.com/data-insights/top-10-sponsor-partners-wolverhampton-wanderers-fc/
https://twitter.com/AstroPay_OK/status/1653808636806803477
https://www.youtube.com/watch?v=gzTVMWqRX9Q


12,400

The Wolves partnership with AstroPay generated a significant
increase in online conversation, however this mainly included
fans criticising AstroPay’s app and customer service, with
many discussing whether the company is reliable or not.

Numerous users having technical issues with AstroPay app
tagged the Wolves accounts in their complaints and
referenced scams on their accounts.

Wolves’ Twitter posts in partnership with the brand gathered
significant interaction from fans, as did the launch of the
Wolves debit card.

social media mentions
of Wolverhampton Wanderers &

AstroPay

Social Media Reaction 
& Sentiment

Hashtags
Wolves & #AstroWolves - 600 posts

Wolves & #AstroPay - 136 posts

Social Media Reaction 
& Sentiment

Sentiment
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https://twitter.com/alfreval04/status/1624790200701407232
https://twitter.com/Fefe00000007/status/1609544235065430016
https://twitter.com/Nick6933/status/1571046850932928518
https://twitter.com/err_rie/status/1546035276220432384
https://twitter.com/Hardly_working/status/1591502867692916736
https://twitter.com/MichaelManfield/status/1633420410933878784
https://twitter.com/prit422/status/1613182037711818754
https://twitter.com/MichaelManfield/status/1633420410933878784


Red Flags Ethics

Environment Human
Rights

Criminal
Litigation

ETHICS
Poor reviews and numerous accusations of being a scam
(Reddit, Reddit, Trustpilot) 

Due Diligence & Risk Analysis
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https://www.reddit.com/r/Bitcoin/comments/gnnbxr/astropaycom_scam_do_not_use/
https://www.reddit.com/r/rant/comments/l9r83n/fuck_astropay/
https://uk.trustpilot.com/review/astropay.com?stars=1
https://www.reddit.com/r/WWFC/comments/wec52p/comment/iing5zu/
https://www.tiktok.com/@talkingwolves/video/7106519110787337478


Conclusions

As revealed from this social media perception and risk
analysis, the 2022/2023 Premier League season saw a
slight decrease in risk and negative perception around the
clubs' shirts. Volumes of social media conversation
increased overall, with many fans taking to social media to
participate in discussions around their clubs, launch
petitions and campaigns against certain partnerships, and
interact with sponsors’ competitions.

InsightX's due diligence risk analysis highlighted how
almost all sponsors, with the exception of Manchester
United's and Wolverhampton Wanderers’, represented a
medium to high reputational risk for the clubs. However,
just six clubs’ partners were classified as high risk,
compared to seven in the previous season.

Increase in misleading content from Asian betting sites
With several Asia-based betting companies as principal
partners of Premier League clubs, misleading websites and
fake accounts took advantage of their presence in the UK
and generated hundreds of thousands of spam links and
social media posts mentioning the clubs and their
sponsors over the season, redirecting fans to online
casinos. So Do Casino, in particular, generated thousands
of fake links since January 2023.

Nottingham Forest’s charity sponsorship with UNHCR
and Crystal Palace’s deal with Cinch gathered the
most positive discussion.

Emirates and Etihad saw their perception turn
positive thanks to the clubs’ performance in the
season and the high engagement generated by their
sponsored events and competitions. Fun88’s fan
engagement initiatives for Newcastle also received
high praise online.

Gambling sponsors attracted the most negative
sentiment and continued to remain controversial due
to their opacity as some fans compelled their clubs to
replace them by launching online petitions.

While these controversial links and accounts were not
directly created by the sponsors, numerous users
struggled to identify the companies’ real accounts, often
getting scammed and attributing the fault to the brands.

Sentiment: winners and losers
Sentiment among social media users remained mixed
towards the shirt sponsors, but almost no user discussed
some of the sponsors’ connection to the Russia-Ukraine
war as in the previous year.
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Conclusions

Standard Chartered and AIA gathered a more negative
sentiment as British politicians asked the clubs to
sever ties with the companies due to their connection
to the Chinese government’s actions in Hong Kong.

Minor trend away from controversy
Nottingham Forest playing the first half of the season
without a front-of-shirt sponsor, before signing UNHCR for
the second half, was a sight very few could have pictured
given the importance of the money that comes with front-
of-shirt sponsorship. That being said, the agency has had a
number of adverse issues in its past and so the move came
with a degree of risk. Fellow promoted sides Fulham and
Bournemouth both signed gambling companies with
considerable adverse ethical findings against them. 

Sponsorship changes at Wolves and Crystal Palace saw
each of the clubs’ risk ratings drop. However, Everton’s
move from Cazoo to Stake.com saw its own risk rating
elevated to high. 

Generally, a move away from controversial sponsors can
be observed but a sea change is unlikely given that more
controversial sponsors generally have the resources to
meet the needs of clubs.
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Looking ahead

The sponsorship landscape will change in the 2023/24
Premier League season; Newcastle’s ascendancy is
reflected in the news that it will drop the TGP Europe-
affiliated Fun88 to replace it with the Saudi events
company, Sela.

It had previously been reported that the club had
negotiated a £25 million per year deal with another Middle
Eastern company which was not from Saudi Arabia.
However, as recently as May 24, Sela appears to be
frontrunner for the deal. 

The club's third-placed finish in the Premier League
represents extraordinary success for the first full season of
ownership by the Saudi Public Investment Fund (PIF).
However, the PIF’s ownership has drawn protests from
other Premier League clubs, and further questions have
been raised about Sela’s partnership with the club; new
Premier League rules allow for commercial deals with
associated companies to be scrutinised so clubs do not
gain significant financial advantage over their rivals. 

With Chelsea's deal with Three UK set to expire, the club
was reported to be seeking a deal which exceeds the
current deal Manchester City have with Etihad Airways. 
It had a deal in place with Paramount Plus which was
rejected by the Premier League in June due to it not
being permitted under rules around broadcasting and
commercial deals. A deal with Stake.com was pulled after
opposition from the Chelsea Supporters Trust and
Allianz's offer of GBP 20 million per year was rejected. 
The club announced Oman Air as its Official Airline
Partner in July but the search for a front-of-shirt sponsor
goes on.

Aston Villa controversially signed a partnership with Asia-
based betting sponsor BK8, which will run until the
voluntary front-of-shirt gambling sponsor ban comes into
effect. The Aston Villa Supporters’ Trust accused the club
of ignoring fans’ concerns about such sponsorships and
called the deal a “cynical attempt” at financial gain.

It is likely that the three promoted sides – Burnley,
Sheffield United and Luton Town – will also have new
sponsors. Burnley, who come up as Champions, were
sponsored by ClassicFootballShirts during their victorious
Championship campaign, a company local to the town.
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https://www.bbc.co.uk/sport/football/65859834
https://www.sportspromedia.com/news/chelsea-fc-three-new-shirt-sponsor-whalefin/
https://theathletic.com/4620631/2023/06/18/chelsea-paramount-plus-sponsorship/
https://www.telegraph.co.uk/football/2023/07/04/chelsea-stake-abandon-sponsorship-deal-online-casino-fans/
https://absolutechelsea.com/chelsea-continue-search-for-front-of-shirt-sponsor-amid-oman-air-partnership-as-stake-talks-end-following-fan-backlash/5288/
https://www.chelseafc.com/en/news/article/chelsea-fc-lands-new-partnership-with-oman-air
https://www.theguardian.com/football/2023/jun/23/aston-villa-shirt-sponsorship-deal-betting-bk8


Looking ahead

The club announced in June that it would be sponsored in
the upcoming season by 2022/23 Fulham sponsor W88.
The deal is thought to be worth no more than £8 million.
Fulham’s deal with W88 has been replaced by SBOTOP,
this season's sponsor of relegated Leeds. 

Championship second-place finishers Sheffield United are
currently sponsored by Randox Laboratories, the
healthcare company which was awarded government
contracts worth £500 million during the Covid-19
pandemic and ultimately saw the suspension and
resignation of Conservative MP Owen Paterson. It was
reported in June that Randox was highly unlikely to
activate its option to continue as the club’s main partner. It
was also reported that the club had turned down at least
three multi-million pound sponsorship offers from
gambling companies as the club were looking for a
partner which parents would feel comfortable allowing
their children to wear. 

Finally, Luton Town, who were promoted via the playoffs,
are sponsored by Utilita Energy. The club recently
announced plans to develop a £100 million stadium to
open in 2026/27.

Their current stadium Kenilworth Road is in need of £10
million in upgrades to meet Premier League standards,
for which work has already begun. Already at a
considerable disadvantage, the club will look to improve
on the reported £365,000 deal they currently hold with
Utilita. 
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https://www.insideworldfootball.com/2023/06/28/fulham-burnley-go-sbotop-w88-advance-gambling-ad-ban/
https://www.theguardian.com/business/2021/nov/09/randox-one-man-band-operation-became-a-covid-testing-giant
https://www.theguardian.com/politics/live/2021/nov/04/uk-politics-live-tory-sleaze-owen-paterson-boris-johnson-kwasi-kwarteng-latest-updates
https://www.thestar.co.uk/sport/football/sheffield-united/the-impressive-reason-why-sheffield-united-have-turned-down-multi-million-pound-sponsorship-deals-4191695
https://sport.optus.com.au/news/premier-league/os58189/luton-town-stadium-kenilworth-road-premier-league-capacity-upgrades-power-court#:~:text=Luton%20Town%20eyeing%20a%20new%20stadium&text=But%20the%20work%20is%20likely,move%20into%20their%20new%20home.
https://www.itv.com/news/anglia/2023-05-30/luton-town-begin-work-on-stadium-to-prepare-for-premier-league


Methodology & Disclaimer

Premier League Sponsorship Review 
The report has been created combining InsightX expert
due diligence research and social media perception
analysis, with third-party social media data.

Social Media Activation
This report analysed the potential brand exposure each
club could have gained from its sponsors’ social media
presence in the value of their total fanbase, against how
many times the sponsor actually activated visibility
towards the club through their platforms.

The analysis takes into consideration the main social
media pages of the sponsors and not regional accounts.

Social Media Reaction & Sentiment
This report assessed the volumes of conversations across
social media platforms and the sentiment and perception
around each sponsorship to offer an overview of how the
clubs’ main sponsors were perceived and which news and
campaigns gathered the most attention.

All posts can be accessed by clicking on the posts' images
or the platform icons.

Due Diligence & Risk Analysis
Due diligence investigation of each sponsor analysed the
key areas of ethics, human rights, environment, and
criminal litigation to assess potential risks coming from
the association with the company and possible impact on
the clubs’ reputation. The checks were not exhaustive
and were lesser in scope than those carried out in a
commissioned report.

InsightX searched records held in the public domain to
derive the contents of this report. Examples of such
records include public databases, corporate records
filings, articles published in the media and online and
court records.

This report represents a summary of content held in the
public domain. InsightX makes every effort to ensure that
the summaries of the information found during research
are accurate. However, it is not possible for InsightX to
guarantee the veracity of the original source material.
Furthermore, it is not possible to ensure that the source
material is up to date. No liability is accepted by InsightX
as a result of the original source material being inaccurate
or out of date.

Methodology

Disclaimer
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http://insightxintel.com/
https://insightxintel.com/get-in-touch/

